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Fairtrade Towns and local Commercial Partners
Why should your café, restaurant, shop, pub or supermarket stock Fairtrade?

“We have had a significant amount of positive feedback from our consumers since we introduced Fairtrade coffee. This has given us invaluable brand loyalty and an opportunity to further share our passion about food and drink with our consumers. Coffee sales have increased and the quality has remained consistent.  Introducing Fairtrade coffee was the right choice both morally and commercially.”

- Jason Danciger, Slug and Lettuce pub chain

Welcome to the Fairtrade Town Initiative:

The Fairtrade Town Initiative is an opportunity for your business to work with the local community towards achieving Fairtrade status for the area. By offering at least two or more products with the FAIRTRADE Mark, your business will join local groups, residents, schools, workplaces and the Local Authority in doing what they can to promote Fairtrade locally and achieve Fairtrade status for the area. Your business can play a part in a collective community achievement that brings benefits to the local area and to farmers in developing countries.
What is a Fairtrade Town?
A Fairtrade Town is a community which has made a commitment to support farmers in the developing world by raising awareness of the FAIRTRADE Mark.

A Fairtrade Town:

· Ensures that Fairtrade products (those carrying the FAIRTRADE Mark) are widely available, bought and used within the community

· Raises the profile of the campaign through media coverage, events and promotion within the community

Your business can help to ensure that Fairtrade is widely available in the area. The Fairtrade Town campaign will raise awareness of Fairtrade and increase demand for Fairtrade products. Please make sure that your business does what it can to meet this demand! 
Fairtrade Facts and Figures
· More than 7 million people, producers and their communities, across 59 developing countries, benefit from the international Fairtrade system

· Fairtrade certified products reached an estimated retail value of £290m in 2006, an increase of 46% over the past year.

· More than one in two people in the UK recognise the FAIRTRADE Mark.

· There are now over 3,000 retail and catering products that carry the FAIRTRADE Mark

· The conversion of all Marks & Spencer’s tea and coffee to Fairtrade last year led to a sales growth of 6% against a market growth of 1.5%.

· Percol coffee company has seen a 30% rise in sales of its Fairtrade Instant Espresso, which it compares to a 1.3% increase in sales for the instant coffee market as a whole.

· Since the launch of products made with Fairtrade certified cotton in Nov 2005, there has been unprecedented growth and demand.  Ranges of clothing and home ware are now available in a number of high street retailers as well as from the pioneering cotton brands.

Why offer Fairtrade certified products?

Because customers in your area want them! The person who gave you this information is part of a group actively working to promote Fairtrade in your area. This group is working to increase understanding of Fairtrade and to encourage the people and groups around them to make their own commitment to Fairtrade. Local groups like the one in your area have helped to increase sales of Fairtrade products by 46% year on year since 2002 and customer demand across the country has increased the number of products licensed to carry the FAIRTRADE Mark from 3 in 1994 to over 3,000 in 2007.  Be a part of the growth!
How will this benefit my business?

· In addition to making a real difference to communities in developing countries, Fairtrade also makes commercial sense. Marks & Spencer’s conversion of all their own brand tea and coffee led to a sales growth of 6% against a market growth of 1.5%.
· Sales of premium food and groceries are increasing as consumers choose options that make environmental and social sense. A recent survey by Mintel found Fairtrade to be the fasters growing of the premium sectors (including Organic) with a 265% growth since 2002.

· The area in which your business operates is actively working towards achieving Fairtrade status. Be a part of the local Fairtrade campaign, contribute to meeting the 5 goals and be a part of a real community achievement. 
Supporting your local Fairtrade Town Campaign

There are now over 300 Fairtrade Towns, including towns, cities, counties, boroughs, islands and zones that have achieved Fairtrade status in the UK. These areas are actively promoting Fairtrade and encouraging people to choose Fairtrade. Show that your business understands and responds to the community it serves and become a part of Fairtrade locally. The easiest way for your business to play its part in the local Fairtrade Town campaign is to stock two products with the FAIRTRADE Mark. If you already do so, take your commitment further and expand the range! There are many other ways your business can get involved. 
· Help raise the profile of Fairtrade by displaying point of sale promotional material in your store. 

· Don’t just sell Fairtrade, enjoy it! Why not switch to Fairtrade tea and coffee in the staff room?

· Host a Fairtrade event in your shop or café. How about inviting local businesses to a Fairtrade breakfast?

· Support the steering group by providing sample of Fairtrade products for events and tastings.

· Join the steering group and play your part in taking Fairtrade forward

How can you make the switch to Fairtrade?
· Find a Fairtrade registered wholesaler at www.fairtrade.org.uk/suppliers_wholesalers.htm
· Let people know they can find Fairtrade products in your business by ordering promotional material from the Fairtrade Foundation Order Line, 020 7440 7676 or order online http://online.fairtrade.org.uk/scriptcontent/index.cfm 
· Get in touch with your local Fairtrade Group and find out what’s going on in your area. 
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