








With the happy memories of British success at the Beijing
Olympic Games just starting to fade, why not relive those
heady days by holding your own Fairtrade games?

Fairtrade Fortnight 2009 will be launched with a special
Fairtrade 2012 event in Trafalgar Square in London on

22 February. Check www.fairtrade.org.uk for more
details. We want to make sure as many Fairtrade products
as possible are available and used at the London Olympic
and Paralympic Games in 2012 — to show the rest of the
world that the UK is committed to making a difference to
farmers and workers in developing countries. The launch
event will demonstrate to the organisers of the 2012
Games what a passion there is for Fairtrade in the UK
and encourage them to Make it Happen in 2012.

If you can’t make it to London on 22 February, organise
an event in your local area. You could use this as an
opportunity to encourage your local sports centre to
switch to using Fairtrade drinks and Fairtrade sports balls.

You could also make some of the games ‘unfair’ to
highlight the problems with world trade that keep many
people trapped in poverty. In ‘unfair’ games, the rules

are weighted against one individual or team — a practical
demonstration of how global trade negotiations create an
uneven playing field for developing countries. See Debate
and Discuss section.



Ideas for activities:

¢ Fairtrade games with sports balls - footballs, volley
balls, netballs and basketballs with the FAIRTRADE
Mark are all available — you know what to do! Check
www.fairtrade.org.uk/products for more details.

¢ Relay races using Fairtrade products as batons.

¢ 100 metre chocolate dash. Who will get to the
chocolate first?

¢ Fairtrade coconut shot put — see how far competitors
can throw a Fairtrade coconut. Make sure you do this
one outside, have plenty of grassy space available
and a net to stop the coconut smashing any windows!

¢ Fairtrade banana smoothie bike race - there aren’t
that many velodromes in the UK, so as an alternative
bike race, why not organise a race to make the fastest
Fairtrade smoothie! You can hire bicycle-powered
smoothie makers from a number of places across the
UK - try searching on the internet for your nearest.

¢ Modern Fairtrade pentathlon - create five activities
around Fairtrade products that participants can
compete in!

Who can do this?

Fairtrade Town groups

Work with your local sports centre to organise
a fun day out for all the family. Get in touch with
local retailers and Fairtrade suppliers to offer
prizes and support the event.

Universities

Organise teams from different student societies
or halls to participate in your event and get a bit
of competition going.

Schools
Have a Fairtrade sports day and use Fairtrade
sports balls for competitions.
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On 6 and 7 March 2009, we want you to help create
a new world record for the number of people eating
Fairtrade bananas at the same time! This will be fun,
inclusive, easy to do and sends a clear message to
supermarkets and government — we want more Fairtrade.
One of our aims in Tipping the Balance — the Fairtrade
Foundation’s 2008-12 strategy — is to make half of all
bananas sold in the UK Fairtrade. This is one step to
raise awareness through an activity in which everyone
can become a world record breaker... we need you
to Make it Happen!

Your Fairtrade banana-eating event can take place

at any point in the 24 hours from noon on Friday 6
March to noon on Saturday 7 March. This will allow
as many people as possible from around the world to
take part. We are hoping that producer co-operatives
and supporters in the rest of Europe, the US and
Australia will also be part of this world record.

Full instructions for the Fairtrade banana eating will be
on our Fairtrade Fortnight website www.fairtrade.org.uk
Check regularly for more information and details on
how to register your event. Here are a few ideas to
get you started:

¢ Organise an event where people can participate
in mass banana eating — you could tag this on to
another event you are organising like the Fairtrade
games, fairground or film screening.

How about holding a 24-hour Fairtrade banana
eating vigil? You could encourage different groups
to come along at different times to ensure that
someone is eating a Fairtrade banana all the time
during the 24 hours - you’ll need a lot of people
and a lot of Fairtrade bananas.

¢ Write a press release and generate as much
excitement and interest around your event as
possible — perhaps you could create some
excitement with a countdown in your local paper
in the weeks leading up to it.

Speak to your local supermarket or Fairtrade
supplier about providing Fairtrade bananas for
your event or holding an event in the store.

LAMA
FAIRTRADE

BANANA
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Campaigner creation Who can do this?

In Fairtrade Fortnight 2008 a Christian Aid group in Fairtrade Town groups

Liverpool organised a Fairtrade flash mob. They advertised Hold a major event in your town centre and get

the event through posters, flyers and a Facebook group as many people along as you can. Don’t forget to
and more than 40 people turned up to collect their secure local media coverage - in the lead-up and
Fairtrade bananas at the meeting point. They then stood on the day.

together conspicuously in the city centre, set their mobile

phones to ring at the same moment and started speaking Universities

into their bananas as if they were phones before handing ¢ Draw in a crowd with inflatable Fairtrade banana
the fruit out to surprised members of the public. Each jousting in the student union or canteen and hand
banana had a message tied to it about Fairtrade. You can out Fairtrade products to spectators and jousters.
see a video of their event on YouTube www.youtube. ¢ How about a Fairtrade ‘banana boat race’ event?
com/watch?v=0GKbAqR6PC8 Encourage different clubs, societies or sport

teams to substitute beer for a Fairtrade banana.
Team members sit in lines and relay-eat Fairtrade
bananas. The first team to finish wins and everyone
plays a part in setting a new world record.

Schools

The range of countries supplying Fairtrade

bananas means there’s lots of potential for brilliant
geography projects. Create a truly international

feel with each form or year group representing

the country they’ve studied in a cross-school
Fairtrade banana-eating event on Friday afternoon.
Why not invite friends and family to come along too!

Broadcast Yourself ™ Home Videos Chj
I‘Videos
RESOURCES

Flash Mob with a Heart ¢ Banana pack (downloadable from
www.fairtrade.org.uk)

¢ Inflatable Fairtrade banana
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2009 marks the 15th anniversary of the FAIRTRADE Mark.
The Fairtrade Foundation was set up in 1992 and the first
products were available in 1994. Thanks to you, we have
achieved a great deal in those 15 years, but there is a lot
more to be done. In the next few years, we need your help
to really tip the balance in favour of poor producers and

to significantly increase the impact that Fairtrade is having
on communities in developing countries.

When you ChOOS®e

| can support my a s
strengthen my community
and protect our 8-

MAKE IT HAPPEN \
CHODSE FAIRTRADE 8

The posters and materials for Fairtrade Fortnight 2009
tell the story of the impact of Fairtrade on farmers and
workers in developing countries and the importance
of shoppers continuing to choose Fairtrade. We are
all part of the Fairtrade story — from producers to
shoppers, from retailers to campaigners, and from
communities benefiting from Fairtrade to communities
working towards Fairtrade status.

We would like you to tell your story of Fairtrade — how
you got involved, why it’s important to you or your
community, and what you think we need to do to tip
the balance in the coming years.

There are many different ways of doing this and here
are a few suggestions:

¢ Exhibitions/public displays

- Create an exhibition or display of the story of your
involvement in Fairtrade — whether you are involved
in a Fairtrade Town, University, Church or other faith
group. Detail past awareness-raising activities and
your plans for the future. You could illustrate this
in a similar style to the Fairtrade Fortnight posters
with a striking combination of words and pictures.

- Put your display up in the Town Hall, local library,
community centre or café and let people know how
they can be involved.

¢ Time capsule
- At the end of Fairtrade Fortnight bury your story
in a time capsule to be unearthed in Fairtrade
Fortnight 2012 (or beyond) to see whether you
have achieved your aims. Include some products
or a list of products available in your area along
with your aims for making this list longer.




¢ Online/ Im-making

- Create a photo essay - it could be about a person,
a group, or an event — and write the words that are
behind the images. You could also record audio to
accompany your photos and create a multimedia
slideshow. A voice or music can add emotion to a
story — but remember you must have permission
from a musician/band if you use their song.

- Put your story into words on the web. If you write a
blog, write about your Fairtrade story and if you’ve
never written a blog, start now! There are many
free blog sites including www.blogger.com and
www.wordpress.com

- Make a mini-documentary by interviewing yourself
or others. You could ask ‘why is Fairtrade important
to your community?’ or ‘how can we tip the balance
for producers in developing countries?’

- Get creative and make an animation!
Experiment with free stop-motion programmes
such as www.animatordv.com/download7 or
www.stopmotionmaker.com and bring your
favourite Fairtrade products to life. You could
also make words ‘write themselves’ — how about
bringing your thoughts or poetry about Fairtrade
to life by spelling them out using Fairtrade nuts,
fruit, or socks?

See Action Guide insert Share your Story Section
to find out how to show everyone your creations.

Who can do this?

Fairtrade Town groups

Telling your story is a chance to celebrate, reflect,
say thank you, and think about what comes next.

Share the story publicly and encourage everyone

to think about the next chapter and what they can
do to Make it Happen!

Universities
Invite film and photography students to create
a documentary or photo exhibition.

Schools

Students can act, sing, write or draw their own
Fairtrade stories — from the first time they heard about
Fairtrade, to the first product they tried, and how they
encourage other people to choose Fairtrade.

Campaigner creation

The Aberdeen Fairtrade City Steering Group ran a
competition for World Fair Trade Day to encourage
people to write their own Fairtrade stories. Apparently
Ernest Hemingway once wrote a story, which he
considered one of his best works, that consisted

of just six words: ‘For sale: baby shoes, never

worn’. Very sad, very short, but certainly a story.

The competition challenge was to write a Fairtrade
story, but in just six words.

Some examples:

Parents produce Fairtrade. Child born. Hope.
(Brian Walmsley, London - winner)

Changing lives through things | buy.

(Karl Letten, Loughborough)

Fairtrade brings justice, life, dignity, future.
(Jackie Hancock, Warrington)

Sainsbury’s goes Fairtrade bananas, growers smile.
(Jim Hollyman, Bolton)
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Fairtrade is growing fast among food and drink we buy
when we are out and about — everything from hot drinks

in coffee shops, to meals in restaurants, pubs and what
we eat in outlets at work and school. In 2007, sales of
roast and ground coffee in this sector exceeded those in
supermarkets by 19 per cent (TNS). A whopping 7.8 million
cups of Fairtrade hot beverages are now consumed per
day in the UK. In recent years some travel companies that
have made a switch to Fairtrade include Eurostar, Virgin
Atlantic, and Virgin Trains. It is easy to get hold of Fairtrade
drinks and snacks at railway stations with the likes of AMT,
Millie’s Cookies, Ritazza, and The Pasty Shop offering

a Fairtrade option and on the high street, EAT, Greggs,
Greene King pubs, Giraffe and Michael Caines restaurants.

These switches have a huge impact, meaning
thousands more tonnes of coffee are sold through

the Fairtrade system, with more farmers across Africa,
Asia, and Latin America benefiting from improved
trading terms. In a recent online survey 65 per cent

of respondents said Fairtrade products should be
more available out of home, not just on shop shelves.

You could highlight the availability of Fairtrade on
the move in your area through a tour of the town.

e Walk the town calling in on places where Fairtrade is
available or used and plot a Fairtrade way to include
in local guides or websites.

¢ Hold a banana relay on public transport.

¢ On your travels — organised events or not — go into
stores to persuade them to stock Fairtrade and
congratulate those that already do.

¢ Use Fairtrade Fortnight as an opportunity to
persuade your local transport providers to switch
to Fairtrade - for their staff and customers. Create
publicity for them by holding celebratory events on
their buses or trains.

e



Campaigner creation Who can do this?

An intrepid Fairtrade supporter turned heads, Fairtrade Town groups

caught the attention of the press and took Get together with other Fairtrade Towns in your
Fairtrade on the move in a very visible way in region to create a Fairtrade way or a Fairtrade
Fairtrade Fortnight 2008. Gill Chatfield celebrated banana relay over the fortnight.

her 60th birthday with a mammoth bus trip around

Lincolnshire. Armed with her new bus pass and Schools

a five-foot inflatable Fairtrade banana, she chatted Map all the places where you can buy Fairtrade
to people about Fairtrade and stopped off at products around your school and hand out a
Oxfam stores across the county to check out their guide to students and teachers.

range of Fairtrade products. Gill’s journey was a
great news story and got passengers across
Lincolnshire thinking and talking about Fairtrade.
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Fairtrade Fortnight 2009 will see the launch of a major
academic paper examining the global food crisis and how
food and fuel price rises are affecting farmers and workers
involved in Fairtrade. You will be able to download this
report from our website when it is published shortly before
Fairtrade Fortnight.

Following publication, a major conference and a series
of debates around the country will examine the issues
raised in the paper, along with other topics connected
with Fairtrade. Check www.fairtrade.org.uk/fortnight
to find an event near you.

You could organise a similar discussion, debate,

or public meeting in your local area. Use this as

an opportunity to raise awareness of global issues
connected to Fairtrade and help people to understand
more about how Fairtrade works. You could invite local
MPs and MEPs, academics, and representatives from
Oxfam, Christian Aid, CAFOD, Traidcraft, WDM and
other development organisations to participate. Many
of these organisations also have reports and resources
that will help you to research different topics. There is
lots of information at www.fairtrade.org.uk connecting
Fairtrade to these issues too.

Ideas for discussion:

¢ Fairtrade and climate change - public concern
around climate change and carbon emissions has
been growing rapidly in recent months and there is
no doubt that far-reaching global action has to be
taken now to deal with global warming. However if
the debate around this issue becomes overly focused
on the question of food miles, this could severely
damage opportunities for sustainable forms of export
agriculture to contribute to the economic and social
development of poor producers.

¢ Fairtrade and trade justice — the European Union is
pursuing an aggressive trade strategy that is trying
to force many developing countries to open up
their markets which could be disastrous for them.
The Fairtrade Foundation is a member of the Trade
Justice Movement - read more over the page about
the current trade campaign.

¢ Fairtrade and the global food crisis - there are many
different factors contributing to the current food
crisis: increasing oil prices, increasing demand for
agrofuels, population growth, unfair global trade
rules and more.




Help stop Europe’s unfair trade deals

The Trade Justice Movement continues to oppose
the European Union (EU) trade policy which puts
big business above the interests of poor people and
the environment. The current campaign addresses
Europe’s wider aggressive trade strategy with
developing countries and lets decision makers in
Europe know that it’s time to make a change and
create a trade policy that delivers trade justice, not
more inequality.

As well as continuing to push African, Caribbean
and Pacific countries into bad trade deals known
as Economic Partnership Agreements, the EU is
also setting its sights on a further 34 developing
countries in Latin America and Asia, where more
than 970 million people live on less than US$2

a day. These trade deals seek to aggressively
force open markets for European business, on
agriculture and services in particular, that could
harm the poorest and most vulnerable groups in
the developing world, destroying jobs, small-scale
industries and the livelihoods of small farmers, as
well as increasing environmental exploitation and
the abuse of human rights.

However, we have a real opportunity to put a stop to
this aggressive trade strategy in advance of European
Parliamentary Elections in June 2009. Members of the
European Parliament will play a key role in approving
a new European Commission and, very importantly, a
new European Trade Commissioner, who will have the
power to set the agenda on trade for years to come.

In getting involved in this campaign, you will be adding

your voice to millions of others through Europe, Latin
America and Asia who are opposing these deals.

MAKE

__TRADE
FAIR

Who can do this?

Fairtrade Town groups

Organise a public meeting in a community centre

or town hall, or why not hook up with your nearest
university or college to put on an event together?

Are there academics or students who could contribute
to the discussion?

Schools

Hold a balloon debate with pupils representing
different people in world trade: a Fairtrade farmer,
the director of a multi-national company, a shopper,
a trade minister for a developing country, and a
European trade negotiator. Do thorough research at
www.fairtrade.org.uk to prepare your arguments.

What you can do

¢ Ask Baroness Ashton the EU Trade Commissioner
to stop pushing unfair trade deals on poor countries.
Order briefings and postcards from www.fairtrade.
org.uk/resources

¢ Target the EU Commission President
Barroso by sending him an email. Go to
www.wdm.org.uk/campaigns/trade/action/barroso.php

e Visit or write to your MEP on the issue. Check out the
TJM website for a lobby action pack (available from
late December 2008).

*
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It's very important to document the Fairtrade projects or
events you're involved in. After all, you’ve created some-
thing unique so why not allow that experience to live on by
sharing it with others. All these individual stories together
tell the whole Fairtrade story...

First you need to collect some memories, and then
you need to share them.

Step one:

Collecting your Fairtrade memories

Collect your stories using different types of media:
¢ Images (photographs, scans of drawings)

¢ Video (interviews, performances, events)

¢ Audio (interviews, music)

Use a permission form when filming or photographing
people - see www.fairtrade.org.uk/shareyourstory

Who, what, when, where, why?

¢ Document people! Interesting photos often include
close-ups of faces - try to show any emotion and
capture people’s spirit.

¢ Record the location in a variety of wide, mid,
close, and extreme close shots. Is there something
that will make your project/event stand out from
others? For example, if you’re documenting a banana
eating record event, is there something that will
differentiate your event from the other banana record
events happening?

e Capture details such as signs/banners, and products
featuring the FAIRTRADE Mark.

¢ If you’re recording audio or collecting written quotes,
ask people ‘why’ or ‘how’ instead of questions they
can answer with yes or no.

For more hints about photography and
film making techniques, go to our website:
www.fairtrade.org.uk/shareyourstory
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Step two:

Share

Once you've collected all your stories, you’ll want
to make sure other people see or hear them.

1) Put it online yourself

¢ Images: www.flickr.com

¢ Video/audio: www.youtube.com

¢ Spread the Fairtrade word on social networking sites
such as www.facebook.com, www.myspace.com,
www.bebo.com, www.ning.com

If you don’t already have a website for your Fairtrade
Town, School or University campaign, now’s the time
to create one. Use it to hold your product directory,
tell people about your events and encourage others to
join your group. You can find links to other campaign
websites from www.fairtrade.org.uk

Tagging your media is very important. Otherwise

no one will find it! Tag your photos, videos, stories,
websites with words such as: Fairtrade, fair, trade,
community development, fortnight, farmers, workers,
the name of your event, the name of its location, the
name of the product (if it relates to something specific
such as banana or coffee), the name of a producer

or producer group where appropriate.

2) Pass it on to us

¢ Send your stories/photos/videos to shareyourstory@
fairtrade.org.uk Instructions for sending the right
types of file formats and sizes will be on the website:
www.fairtrade.org.uk/shareyourstory

¢ If you don’t have access to the internet you can send
a disc in the post.

Please address your package to:
Share Your Story

The Fairtrade Foundation

3rd Floor

IBEX House

42-47 Minories

London EC3N 1DN

If you would like your disc returned, please include
a stamped self-addressed envelope.
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Most of us are trying to go a little greener, whether it’s
taking a bag with us to the shops, opting for a shower
instead of a bath, or recycling as much as we can. The
good news is that we also play a part in protecting the
planet when we relax with a cup of Fairtrade coffee.

By choosing Fairtrade you enable people in developing
countries to prepare for a changing future and protect
the environment around them. The challenge for the 21st
century is to create a balance between social, economic
and environmental development and Fairtrade is one
practical way to make that happen.

Llano Bonito Coffee Co-operative, Costa Rica
Members of the Llano Bonito Co-operative farm

coffee high in the mountains of Tarrazu in San José
state, Costa Rica. The coffee they produce is renowned
and highly sought after and selling on Fairtrade terms
means co-operative members have enough for today
and can play a part in creating a sustainable future.

All Fairtrade products, including Gerardo’s coffee,
must meet international Fairtrade environmental
standards. Long-term trading relationships, better
access to information and a higher, stable income
mean producers can go beyond these standards,
invest in projects that protect the local environment
and develop farming techniques which contribute
to a more sustainable future.

‘We have planted trees and reduced the amount

of pesticides we use by 80 per cent in the last ten
years. We’ve used the Fairtrade premium to buy
environmentally friendly ovens to dry our coffee.
These are powered by coffee skins and macadamia
nut shells, which mean we no longer need to cut
up to 50 acres of forest every year.’

The new ovens Gerardo speaks so proudly of were
one of the investments made by the Café Forestal
Foundation. The Foundation is funded by Coocafe, a
union of nine Fairtrade co-operatives including Llano
Bonito, that invest part of the Fairtrade premium they
earn in projects to protect the environment. A steady
income and organised co-operative structures enable
Llano Bonito and other Fairtrade coffee co-operatives
in Costa Rica to invest in recycling programmes for
farm and home waste, and tree planting projects to
protect soil and reduce erosion. Farmers are taught
how to protect springs and rivers and how to produce
organic fertiliser and pesticides. This training has
reduced the use of chemical pesticides by 80 per
cent, allowing the soil to recover its fertility and ensure
the success of future harvests well into the future.



COINACAPA Brazil nut Co-operative,
Amazon region, Bolivia

Fairtrade brazil nut co-operatives in Brazil, Peru and
Bolivia are playing a vital part in preserving the Amazon
rainforest. The Amazon is under threat as an estimated
20,000 square miles of forest is logged and cleared
each year to make way for cattle grazing and biofuel
crops. Gathering brazil nuts means local communities
can earn a living without cutting down precious timber
resources. The presence of traditional communities in
the heart of the forest also makes it harder for illegal
loggers to operate.

The Amazon rainforest is often described as the lungs
of the world. The forest continuously recycles carbon
dioxide - one of the major drivers of climate change

- and generates 20 percent of the world’s oxygen this If we can’t protect our trees by selling brazil
way. Tropical rainforests are home to more than half nuts, they will be cut down for wood and
of the world’s estimated 10 million species of plants, other companies will exploit the Amazon.’

and one-fifth of the world’s fresh water is in the

Amazon basin. Casildo Quispe, President,

COINACAPA Co-operative, Bolivia

Choosing Fairtrade means Roberto, Casildo and other
members of COINACAPA can earn a living while acting

as custodians of a beautiful, globally significant and

threatened habitat. In this and many other cases, RESOURCES
Fairtrade is about more than price and premium. * www.rain-tree.com
Fairtrade shows it is possible to tackle poverty and * www.wwf.org

protect the planet.
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FAIRTRADE

Name of group/individual/organisation

Under strict embargo: [insert date]

The [insert group/town] Fairtrade group will join in the national Fairtrade Fortnight campaign Make it happen. Choose
Fairtrade (23 February — 8 March 2008), by organising a series of activities in the town centre, culminating in a world
record attempt for the number of people simultaneously eating Fairtrade bananas globally. The mass banana eating will
take place on 6 and 7 March at [insert time] in [insert location].

[Insert group/town]’s mass banana eating is one of thousands of events taking place around the country during Fairtrade
Fortnight, kick-started by the Fairtrade Foundation’s Olympic-themed public launch in Trafalgar Square in central London
on Sunday 22 February.

Make It Happen. Choose Fairtrade is a nationwide campaign to encourage people to make small changes in their
everyday lives by choosing Fairtrade products when they shop, triggering positive change for small producers in developing
countries. This action will directly benefit farmers and workers, empowering them to make changes in their lives and
environment.

[insert name] from [insert group] said: ‘We are calling on everybody to do their bit. Join this powerful global movement
for change by taking part in Fairtrade events in [insert town] during Fairtrade Fortnight. [Insert name] continued:
‘Fairtrade is a people’s movement that aims to tip the balance of trade in favour of poor producers. Fairtrade is needed
now more than ever and we all have the power to create positive change. We hope that over the next five years together
we can scale up Fairtrade to benefit more disadvantaged producers. Make It Happen. Choose Fairtrade is telling people
that when they buy a Fairtrade product, they can make a positive difference to people and the planet. Two billion people

— a third of humanity — still survive on less than $2 a day. Unfair trade rules keep them in poverty, but they face the global
challenges of food shortages and climate change too.’

Joining in with the Olympic spirit, on [insert date], [insert town] will team up with [insert name] sports centre to

offer a fun day out for all the family. [insert university] is organising teams from student societies and halls to participate in
an Olympic-themed [insert sport] match. [insert names] schools are holding Fairtrade Sports Friday during the Fortnight
and will be using Fairtrade sports balls for competitions.

Locals will be encouraged to take part in flash mob banana jousting in the town square [insert date and times] every
other day during Fairtrade Fortnight.

[insert group] will also be hosting a debate at [insert name] library to discuss how food and fuel price rises are affecting
farmers and workers involved in Fairtrade. [Insert name] MP will attend, along with [insert name] from Oxfam. This will
be an opportunity to learn about issues connected to Fairtrade and to understand more about how global trade works.
[insert details here if a producer is visiting your town].



Celebrating the different roles in the Fairtrade story — producers, shoppers, businesses, retailers, campaigners, and
communities benefiting from Fairtrade to communities working towards Fairtrade status — [insert town] will create an
exhibition of the story of [insert name]’s involvement in Fairtrade. Over the years, the group has achieved [insert detail]
and [insert detail]. The exhibition will be displayed at the town hall throughout Fairtrade Fortnight. On [insert date

and time] the group will lead a walk through [insert name of town] to highlight the availability of Fairtrade when out
and about, calling on places around town where Fairtrade is available.

The annual Fairtrade Fortnight campaign is promoted by networks around the country including development and
campaigning agencies CAFOD, Christian Aid, Oxfam, SCIAF, Tearfund, Traidcraft Exchange, People & Planet, Banana Link,
Nicaragua Solidarity Campaign, Action Aid, Shared Interest, and the World Development Movement; The Mothers’ Union;
the National Federation of Women'’s Institutes; Soroptimist GBI; the Public and Commercial Services Union; and churches
and faith-based organisations. Major pushes are expected in the 400 Fairtrade Towns where committees have pledged to
an ongoing programme to raise awareness about Fairtrade.

In 2008 an estimated 12,000 events took place around the country during Fairtrade Fortnight — everything from Fairtrade
parades, concerts and debates to family fun days and a Fairtrade bus tour.

- ENDS -
Insert name Insert name Insert name Insert name
Insert phone Insert phone Insert phone Insert phone
Insert email Insert email Insert email Insert email

Notes to Editors

1 The FAIRTRADE Mark is a certification mark and a registered trademark of Fairtrade Labelling Organisations
International (FLO) of which the Fairtrade Foundation is the UK member. The Fairtrade Foundation is an independent
certification body which licenses the use of the FAIRTRADE Mark on products which meet international Fairtrade
standards. This independent consumer label appears on products as a guarantee that disadvantaged producers are
getting a better deal. Today, more than 7.5 million people — farmers, workers and their families — across 59 developing
countries benefit from the international Fairtrade system.

2 Currently there are over 400 Fairtrade Towns. Since Fairtrade Fortnight 2008, the network of Fairtrade Towns, Cities,
Boroughs, Counties, Islands and Zones has increased by almost 100. Locations that have gained Fairtrade status
recently include Tunbridge Wells, Stockton-on-Tees, Rutland, the Isle of Thanet, Queensferry, Edinburgh, and Newport
in Wales. Around 20 locations will declare their Fairtrade status during Fairtrade Fortnight.

Check www.fairtrade.org.uk/get_involved_fairtrade_towns.htm





