


Most of us are trying to go a little greener, whether it’s 
taking a bag with us to the shops, opting for a shower 
instead of a bath, or recycling as much as we can. The 
good news is that we also play a part in protecting the 
planet when we relax with a cup of Fairtrade coffee. 
By choosing Fairtrade you enable people in developing 
countries to prepare for a changing future and protect 
the environment around them. The challenge for the 21st 
century is to create a balance between social, economic 
and environmental development and Fairtrade is one 
practical way to make that happen.

Llano Bonito Coffee Co-operative, Costa Rica
Members of the Llano Bonito Co-operative farm
coffee high in the mountains of Tarrazu in San José
state, Costa Rica. The coffee they produce is renowned 
and highly sought after and selling on Fairtrade terms 
means co-operative members have enough for today 
and can play a part in creating a sustainable future.  

All Fairtrade products, including Gerardo’s coffee,
must meet international Fairtrade environmental 
standards. Long-term trading relationships, better
access to information and a higher, stable income 
mean producers can go beyond these standards, 
invest in projects that protect the local environment 
and develop farming techniques which contribute  
to a more sustainable future. 

‘We have planted trees and reduced the amount 
of pesticides we use by 80 per cent in the last ten 
years. We’ve used the Fairtrade premium to buy 
environmentally friendly ovens to dry our coffee.  
These are powered by coffee skins and macadamia  
nut shells, which mean we no longer need to cut  
up to 50 acres of forest every year.’

The new ovens Gerardo speaks so proudly of were 
one of the investments made by the Café Forestal 
Foundation. The Foundation is funded by Coocafe, a 
union of nine Fairtrade co-operatives including Llano
Bonito, that invest part of the Fairtrade premium they
earn in projects to protect the environment. A steady 
income and organised co-operative structures enable 
Llano Bonito and other Fairtrade coffee co-operatives
in Costa Rica to invest in recycling programmes for 
farm and home waste, and tree planting projects to 
protect soil and reduce erosion. Farmers are taught 
how to protect springs and rivers and how to produce 
organic fertiliser and pesticides. This training has 
reduced the use of chemical pesticides by 80 per
cent, allowing the soil to recover its fertility and ensure 
the success of future harvests well into the future. 

Fairtrade and 
the environment 

‘The Fairtrade price allows us to survive 

as coffee farmers. It covers our costs 

of production, lets us send our kids to 

school, buy clothes and keep a roof 

over our heads. But Fairtrade isn’t just 

about helping farmers in poor countries; 

by helping to protect forests, fields 

and rivers it helps us all to respond 

to climate change. We have had to 

change the way we grow and process 

coffee to meet Fairtrade standards, and 

have learnt about more sustainable 

production methods this way.’ 

Gerardo Arias Camacho, 

coffee farmer



Fairtrade and the environment

COINACAPA Brazil nut Co-operative, 
Amazon region, Bolivia 

Fairtrade brazil nut co-operatives in Brazil, Peru and
Bolivia are playing a vital part in preserving the Amazon
rainforest. The Amazon is under threat as an estimated 
20,000 square miles of forest is logged and cleared
each year to make way for cattle grazing and biofuel 
crops. Gathering brazil nuts means local communities 
can earn a living without cutting down precious timber 
resources. The presence of traditional communities in 
the heart of the forest also makes it harder for illegal 
loggers to operate. 

The Amazon rainforest is often described as the lungs 
of the world. The forest continuously recycles carbon 
dioxide – one of the major drivers of climate change 
– and generates 20 percent of the world’s oxygen this
way. Tropical rainforests are home to more than half  
of the world’s estimated 10 million species of plants,
and one-fifth of the world’s fresh water is in the
Amazon basin. 

Choosing Fairtrade means Roberto, Casildo and other 
members of COINACAPA can earn a living while acting
as custodians of a beautiful, globally significant and 
threatened habitat. In this and many other cases, 
Fairtrade is about more than price and premium. 
Fairtrade shows it is possible to tackle poverty and 
protect the planet. 

‘If we can’t protect our trees by selling brazil  
nuts, they will be cut down for wood and  
other companies will exploit the Amazon.’

Casildo Quispe, President, 
COINACAPA Co-operative, Bolivia

‘Fairtrade combines the social 

and the environmental. It’s about 

co-existing with nature. I think a 

lot of people don’t respect nature. 

If something is worth millions of 

dollars they’ll exploit it even if that 

will affect the entire world. We see 

nature as our mother and our father. 

We see the rainforest as ourselves. 

By selling to Fairtrade, people can 

buy our nuts in the knowledge that 

the rainforest hasn’t been damaged.’ 

Roberto Hermagnez Castro Pillco, 

member of COINACAPA 

‘If we can’t protect our trees by selling brazil  

resourCes 
• www.rain-tree.com 
• www.wwf.org 
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sample 
press release
Name of group/individual/organisation	
							     
Under strict embargo: [insert date]

MAKE IT HAPPEN. CHOOSE FAIRTRADE.
Fairtrade Fortnight (23 February – 8 March 2009)

The [insert group/town] Fairtrade group will join in the national Fairtrade Fortnight campaign Make it happen. Choose 
Fairtrade (23 February – 8 March 2008), by organising a series of activities in the town centre, culminating in a world 
record attempt for the number of people simultaneously eating Fairtrade bananas globally. The mass banana eating will 
take place on 6 and 7 March at [insert time] in [insert location].

[Insert group/town]’s mass banana eating is one of thousands of events taking place around the country during Fairtrade 
Fortnight, kick-started by the Fairtrade Foundation’s Olympic-themed public launch in Trafalgar Square in central London 
on Sunday 22 February. 

Make It Happen. Choose Fairtrade is a nationwide campaign to encourage people to make small changes in their 
everyday lives by choosing Fairtrade products when they shop, triggering positive change for small producers in developing 
countries. This action will directly benefit farmers and workers, empowering them to make changes in their lives and 
environment.

[insert name] from [insert group] said: ‘We are calling on everybody to do their bit. Join this powerful global movement 
for change by taking part in Fairtrade events in [insert town] during Fairtrade Fortnight. [Insert name] continued: 
‘Fairtrade is a people’s movement that aims to tip the balance of trade in favour of poor producers. Fairtrade is needed 
now more than ever and we all have the power to create positive change. We hope that over the next five years together 
we can scale up Fairtrade to benefit more disadvantaged producers. Make It Happen. Choose Fairtrade is telling people 
that when they buy a Fairtrade product, they can make a positive difference to people and the planet. Two billion people  
– a third of humanity – still survive on less than $2 a day. Unfair trade rules keep them in poverty, but they face the global 
challenges of food shortages and climate change too.’

Joining in with the Olympic spirit, on [insert date], [insert town] will team up with [insert name] sports centre to 
offer a fun day out for all the family. [insert university] is organising teams from student societies and halls to participate in 
an Olympic-themed [insert sport] match. [insert names] schools are holding Fairtrade Sports Friday during the Fortnight 
and will be using Fairtrade sports balls for competitions.

Locals will be encouraged to take part in flash mob banana jousting in the town square [insert date and times] every 
other day during Fairtrade Fortnight.

[insert group] will also be hosting a debate at [insert name] library to discuss how food and fuel price rises are affecting 
farmers and workers involved in Fairtrade. [Insert name] MP will attend, along with [insert name] from Oxfam. This will  
be an opportunity to learn about issues connected to Fairtrade and to understand more about how global trade works.  
[insert details here if a producer is visiting your town].



sample press release

Celebrating the different roles in the Fairtrade story – producers, shoppers, businesses, retailers, campaigners, and 
communities benefiting from Fairtrade to communities working towards Fairtrade status – [insert town] will create an 
exhibition of the story of [insert name]’s involvement in Fairtrade. Over the years, the group has achieved [insert detail]  
and [insert detail]. The exhibition will be displayed at the town hall throughout Fairtrade Fortnight. On [insert date 
and time] the group will lead a walk through [insert name of town] to highlight the availability of Fairtrade when out  
and about, calling on places around town where Fairtrade is available.

The annual Fairtrade Fortnight campaign is promoted by networks around the country including development and 
campaigning agencies CAFOD, Christian Aid, Oxfam, SCIAF, Tearfund, Traidcraft Exchange, People & Planet, Banana Link, 
Nicaragua Solidarity Campaign, Action Aid, Shared Interest, and the World Development Movement; The Mothers’ Union; 
the National Federation of Women’s Institutes; Soroptimist GBI; the Public and Commercial Services Union; and churches 
and faith-based organisations. Major pushes are expected in the 400 Fairtrade Towns where committees have pledged to 
an ongoing programme to raise awareness about Fairtrade.

In 2008 an estimated 12,000 events took place around the country during Fairtrade Fortnight – everything from Fairtrade 
parades, concerts and debates to family fun days and a Fairtrade bus tour.

- ENDS -

	
Notes to Editors

1	� The FAIRTRADE Mark is a certification mark and a registered trademark of Fairtrade Labelling Organisations 
International (FLO) of which the Fairtrade Foundation is the UK member. The Fairtrade Foundation is an independent 
certification body which licenses the use of the FAIRTRADE Mark on products which meet international Fairtrade 
standards. This independent consumer label appears on products as a guarantee that disadvantaged producers are 
getting a better deal. Today, more than 7.5 million people – farmers, workers and their families – across 59 developing 
countries benefit from the international Fairtrade system. 

2	� Currently there are over 400 Fairtrade Towns. Since Fairtrade Fortnight 2008, the network of Fairtrade Towns, Cities, 
Boroughs, Counties, Islands and Zones has increased by almost 100. Locations that have gained Fairtrade status 
recently include Tunbridge Wells, Stockton-on-Tees, Rutland, the Isle of Thanet, Queensferry, Edinburgh, and Newport 
in Wales. Around 20 locations will declare their Fairtrade status during Fairtrade Fortnight.  
Check www.fairtrade.org.uk/get_involved_fairtrade_towns.htm
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