
Starbucks CEO Howard Schultz 
has announced a partnership 
between Transfair USA, Fairtrade 
Labelling Organisations 
International (FLO) and Starbucks 
to double the amount of Fairtrade 
coffee sold by the world’s largest 
coffeehouse company by the end 
of 2009. It will make the Seattle-
based company the largest buyer 
of Fairtrade certified coffee in the 
world.

‘This commitment from 
Starbucks could not have come at 
a better time for coffee farmers 
as they face the threats of climate 

change and higher prices and 
brace themselves for a global 
slowdown,’ said Rob Cameron, 
ceo of FLO. ‘The partnership 
combines the expertise of 
Fairtrade in delivering grassroots-
based farmer and consumer 
empowerment in global markets, 
with Starbucks’ incentive-based 
programme for improvement 
of coffee quality and farmer 
incomes. Together, we believe 
we can forge a model of trade for 
sustainable development that the 
coffee industry has never before 
seen.’  

Starbucks doubles Fairtrade 
commitment

Small-scale coffee farmers to benefit 

On 29 November, the slopes 
of Mt Kilimanjaro in Tanzania 
will come alive in celebration 
of the oldest co-operative in all 
of Africa. KNCU (Kilimanjaro 
Native Co-operative Union) 
was officially incorporated in 
1933, and to celebrate 75 years 
of smallholder empowerment, 
many of the 65,000 farmers 
who belong to the co-operative 
will descend on Moshi for the 
festivities.

The day will be a culmination 

of a series of events among 
primary societies around the 
mountain in the days leading 
up to the big party. Cafédirect, 
key partners with KNCU since 
1994, will be joining hundreds 
of local students – whose 
education is supported through 
Fairtrade premiums – to mark 
the occasion. 

To see footage of the event, 
send messages to KNCU, or 
learn more, please visit www.
cafedirect.co.uk.

Coffee farmers celebrate anniversary 

One of Africa’s oldest co-operatives is 75

On 23 October, London was 
declared the largest Fairtrade 
City in the world. This was the 
culmination of a drive launched 
in 2003 by the then Mayor of 
London, Ken Livingstone and 
backed by current Mayor Boris 
Johnson, who described the 
declaration as ‘super news.’ 

Across the capital, 20 
boroughs now have Fairtrade 
status, five of which are Olympic 
boroughs. Almost 1,000 retailers 
and 600 catering outlets now sell 

a range of products which carry 
the famous FAIRTRADE Mark. 
But as seasoned campaigners 
will know, the work doesn’t 
stop after declaration. Sophi 
Tranchell, chair of the Fairtrade 
London Steering Committee 
said: ‘We hope that people all 
over London will continue to do 
their bit by joining their local 
campaign and getting their 
schools and workplaces to stock 
more Fairtrade Marked 
products.’

London – the world’s  
largest Fairtrade City
Capital achieves Fairtrade status
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How did this start?
Since more than 22 per cent of 
Wolverhampton’s population 
comes from minority ethnic 
backgrounds, we decided to take 
the core message of Fairtrade to 
different faith communities. We 
began a programme of visits to 
gurdwaras and mandirs to speak 
to the congregations there. Our 
message resonated with the core 
beliefs of all faiths that we visited. 
We are now visiting all the 
mosques in the city.

How do you make sure you reach 
everyone?
Since a significant number of 
people visiting gurdwaras are not 
confident speakers of English, we 
have produced an information 
sheet in Panjabi, which is a major 
minority language in the city. 

We organise exhibitions and 
displays to promote Fairtrade at 
various public events. Recently 
we launched a brochure with 
the City Council, which contains 
details of what has been achieved 
so far and information about 
outlets offering Fairtrade 
products.

Do you have any tips for other 
campaigners?
It is very important to take the 
core message of Fairtrade in 
simple, jargon-free language 
to faith communities and offer 
engaging activities to students 
in schools. Partnership with 
other agencies such as the local 
authority, schools, colleges, 
university, local media and 
faith communities is not only 
desirable but also imperative.

Campaign spotlight 

Faiths and Fairtrade

Plan for  
Fairtrade  
  Fortnight

The Fairtrade Foundation newsletter

Winter 2008
fairtrade.org.uk 

fairtrade.org.uk

Sehdev Bismal MBE, from 
Wolverhampton Inter-faith 
Council, explains how 
his group is working with 
Wolverhampton Fairtrade 
Partnership to spread the 
Fairtrade message.

Harry Hill 
in Malawi

Joseph Amosi Nosuwa Nkya from Shiri Mgungani primary society and family hulling coffee cherries
© Cafedirect

Enjoying a coffee
© Starbucks

Sophi Tranchell (centre), chair of Fairtrade London Steering Group, with Fairtrade  
Foundation Board members Silver Kasuro (left) and  Merling Presa (right).                              © Irfan Qureshi 

Company story

How did Tropical Wholefoods 
start? 
Tropical Wholefoods began in 
Uganda in the early nineties 
while my husband and I were 
working there together. In rural 
areas, people were struggling to 
rebuild their lives after years of 
dictatorship and war. Access to 
markets was a big problem. We 
wanted to find a low cost, high 
value product for farmers to sell 
abroad. 

We settled on dried fruit. It 
could be dried locally, and it had 
a strong market in Europe. Back 
in the UK we started out with 
stalls at London street markets, 
Spitalfields and Portobello, and 
at summer music festivals and 
grew from there. 

What inspires you about 
Fairtrade? 
The author EM Forster said ‘Only 
connect’, and that’s a phrase 
I often come back to. Tropical 
Wholefoods and Fairtrade connect 
people all the time; I love chatting 
with customers buying dried 
mango, and telling them the 
story of the women who dried the 
fruit. In Africa, I get to meet and 
connect to farmers at the other 
end of the supply chain. These 
are real connections, and bring 
tangible benefits. 

I’m inspired by the need for 
more Fairtrade, too. Times are 
tough here, but they are so much 
tougher in poorer countries 
where people have so few 
opportunities and no safety nets. 
I saw this when I was in Burkina 

Faso this summer where food 
and fuel costs have rocketed and 
have hit people really hard. 
 
What‘s next for Tropical 
Wholefoods? 
As part of continuing to grow and 
develop Tropical Wholefoods, we 
want to make sure our producers 
are gaining as much as possible 
out of their fruits, using all parts 
of it. We’re launching a range of 
flavoured apricot kernels from 
Pakistan in time for Fairtrade 
Fortnight 2009. And we’re 
seeking funds for a bio gas 
project in Burkina Faso where the 
mango peel and stones removed 
from the fruit before drying will 
be combined with other waste to 
create biofuel for the ovens that 
dry the fruit. 

Kate Sebag, founder of Tropical Wholefoods/Fullwell Mill  
on linking UK shoppers and small-scale producers

The first Fairtrade flowers 
arrived in the UK shops in 2004 
and since then the market has 
grown rapidly, with 83 million 
stems sold in 2007, bringing 
enormous benefits to the farms 
they are sourced from. At Ravine 
Roses, Fairtrade certified since 
2004, Koske Vincent, chair 
of the Joint Body, outlined the 
responsibilities of deciding how 
to invest the Fairtrade premium 
received by the workers. ‘It is a 
very democratic and transparent 
process... The Joint Body 
advertises to collect suggestions 
for the use of the premium – 
from the workers and also from 
the community, so that gives 
the elders their opportunity too. 
We look for projects against 
certain criteria – there must 
be no duplication, they must 
be manageable, most people 
must have voted for them, they 

must be sustainable.’ Those 
projects include funding further 
education for workers and a 
community shop where the costs 
of items such as bicycles, solar 
panels and sewing machines are 
shared between individuals and 
the Joint Body.

Workers on flower farms in 
Kenya face the same challenge 
of rising food prices as others 
across the world. The rising cost 
of food causes hardship for the 
poorest, because it is that on 
which they spend the majority (up 
to 80 per cent) of their income. 
Selling more of their flowers on 
the Fairtrade market would help 
workers like Koske deal with price 
rises, because being able to invest 
the Fairtrade premium on projects 
such as the community shop 
leaves more money for food from 
their wages. Although the demand 
for Fairtrade flowers is increasing, 
there is still a long way to go.

Huge difference
Shoppers in the UK are 
sometimes reluctant to buy cut 
flowers from outside the EU 
because of concerns about the 
treatment of workers and the 
environmental impact of growing 
flowers. Cut flowers are the only 
Fairtrade product routinely air 
freighted, and research suggests 
that growing and transporting 

flowers from countries such 
as Holland is far more energy 
intensive than those grown in and 
shipped from Kenya. For more on 
this, please see www.fairtrade.org.
uk/qandaclimatechange. Under 
Fairtrade standards flower farms 
must commit to improving the 
working and living conditions 
of their workers beyond the 
industry’s statutory obligations; 
workers have the right to join 
a union for example and they 
are not allowed to be forced into 
excessive overtime to deal with 
peak periods such as Valentine’s 
Day. The Fairtrade premium 
makes a huge difference to 
communities otherwise deprived 
of opportunities we take for 
granted, such as secondary 
education. 

Finlay Flowers supplies roses 
and lilies to Sainsburys and Co-op. 
Workers there chose to use the 
Fairtrade premium for materials 
and teacher training to thirty 
nursery schools in the area. It has 
also bought books for a secondary 
school library, provides bursaries 
for secondary school pupils and 
three university scholarships.

After the election
The opportunities Fairtrade gives 
workers in Kenya are needed now 
more than ever. The recent post 
election crisis displaced thousands 

of families across the country 
and highlighted the need for 
urgent investment in community 
development projects. At the 
peak of the violence that tore the 
country apart, Fairtrade certified 
flower farms provided shelter, 
water and security to many of 
the migrant workers in the worst 
hit areas. Now that stability 
has been restored the Fairtrade 
premium can play a powerful 
role in bringing the community 
together and replacing destroyed 
structures.

 Emeritus Kasee, general 
manager at Ravine Roses says: 
‘We wish more people would 
buy Fairtrade flowers. This will 
help us get more services like 
health clinics, better schools, 
sports facilities and much more 
than bringing an immediate 
improvement to our lives. It is the 
way to make the most difference 
in the rural areas.’

As well as the readymade 
bouquets for sale in supermarkets 
such as Tesco, Sainsburys and 
Waitrose, Kenyan grown Fairtrade 
flowers of all kinds can be found 
in mail order mixed bouquets 
from the likes of Next Directory, 
Interflora and Postal Bouquets. 
Single stem Fairtrade flowers, 
used by florists to make bouquets, 
will be availablein selected 
independent florists from 2009. 

Say it with Fairtrade flowers
Producer focus fairtrade.org.uk/producers

$250m
Value of the Kenyan 
cut flower industry

55,000
Workers directly employed in the 
industry, mainly young women

56.64
Average life expectancy for 
Kenyans

25%
Proportion of cut flowers sold  
in the EU that come from Kenya

In the UK, flowers accompany 
many of life’s milestones – 
birth, death, commitment, 
illness, romance and 
congratulations. In Kenya, 
which supplies a quarter 
of the flowers for the EU 
market, Fairtrade is bringing 
fundamental change for the 
workers and communities 
behind the beautiful 
bouquets we buy.

Making the Fairtrade connection

Action

Order or download your Church, 
Synagogue or Muslim Action 
guide from www.fairtrade.org.
uk/resources
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Image ©  Transfair Germany

Sehdev Bismal MBE (Left to right) Christine Mills, Mayor of Wolverhampton; Lord Bilston,  
Chair, Wolverhampton Fairtrade Partnership; and Sehdev Bismal



Producer focus fairtrade.org.uk/producers

Hot dark 
chocolate 
fondant

This recipe features in The 
Fairtrade Everyday Cookbook 
alongside more than 100 
mouth-watering dishes using 
Fairtrade ingredients with 
contributions by supporters, 
producers and celebrities. 

Published by Dorling 
Kindersley, available in all 
good bookshops RRP £16.99.

 Serves 4
Preparation time: 5 minutes
Cooking time: 12 minutes

Ingredients
125g (4½ oz) butter, diced plus extra 

for greasing

150g (5½ oz) Fairtrade caster sugar, 

plus extra for coating the ramekins 

125g (4½ oz) Fairtrade dark chocolate, 

chopped

3 large eggs

35g (1¼ oz) plain flour

Thank you  
Fairtrade Savers!
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Festive Fairtrade  
cotton for everyone

Fair lifestyle

Take action

Preheat the oven to 200°C/400°F/Gas 
Mark 6

Lightly butter four 100ml ramekins or 
other ovenproof dishes to a maximum 
size of 150ml (5fl oz) each, and coat the 
insides of each with 1 tsp caster sugar.

Place the butter and chocolate in a bowl 
and set it over a pan of barely simmering 
water. Melt gently and set aside.

Beat the remaining caster sugar and 
eggs together, then mix in the flour.

Fold the chocolate into the egg mixture 
and pour into the ramekins.

Bake in the oven for 10-12 minutes until 
risen. Serve immediately. 

Method

2.

3.

1.

6.

Look out for...

The Triodos Fairtrade Saver Account is 
five years old. In that time, the Fairtrade 
Foundation has received £95,000 from a 
combination of savers’ donated interest and 
Triodos Bank‘s donation (the equivalent of 
0.25% of the average balance of funds held 
in each account each year). These funds 
have helped us build awareness of Fairtrade 
in the UK and develop new Fairtrade 
products. 

We marked this milestone with Triodos Bank 
in September when a cheque representing 
the total amount was presented by Triodos’ 
Customer Services Manager, Angela 
Lomas, to the Foundation’s Managing 
Director, David Lowbridge, and board 
member Silver Kasuro at the Campaign Day 
in London.  

If you would like to save for Fairtrade with 
a Triodos Bank Fairtrade Saver Account, 
please visit: 
www.triodos.co.uk/fairtradesaver or call 
free on 0500 008 720.

4.

4.

fairtrade.org.uk/products

Traditional Christmas pudding,  
Christmas cake, chocolate Christmas tree biscuits
www.traidcraft.org.uk 

White chocolate snowmen
Santas and reindeer droppings available
Available at Oxfam

Fairtrade nut cutlets
www.goodlife.co.uk

Chocolate chip cake mix
www.dovesfarm.co.uk 

Premium coffee
www.rwandanfarmers.com

Harry’s NUTS!
www.chooseliberation.com

Waitrose organic Fairtrade  
dark chocolate truffles
www.waitrose.com

Instant cappuccino 
www.fair-instant.co.uk 

Handmade crumbly fudge
Other flavours and sizes available
www.devoncottagefudge.co.uk 

Co-op Fairtrade sparkling brut
www.co-op.co.uk

Fairtrade pineapple
www.morrisons.co.uk

Papagayo organic and Fairtrade golden rum
www.asda.co.uk

Union Hand-roasted organic coffee
From a range
www.unionroasted.com/handcrafted

Award-winning Fairtrade wine
At the third annual Fairtrade wine awards, held at 
Vinopolis, London in November, Soluna Premium 
Malbec took the Harper’s trophy for the best overall 
Fairtrade wine. It beat a tough field of competition that 
included Fairtrade wines from Argentina, Chile and 
South Africa. 
www.solunawines.com
www.ehrmannswines.co.uk

1. Clerical shirt
Other colours and styles available
www.fairtradeclergyshirts.co.uk
2. Men’s plain hoodie
Other colours available
www.gossypium.co.uk
3. Cotton shopper
Other designs available 
www.sarah-smith.co.uk
4. Double hammock
Other styles available
www.handmadehammocks.co.uk
5. Christmas stocking 
Other sizes available
www.bishopstontrading.co.uk
6. Baby’s mittens, booties and hat set
Other colours and styles available
www.hug.co.uk
7. Georgina dress
Other colours available
www.peopletree.co.uk

by Craig Wilson from Ellon, Aberdeenshire

When Harry met Mary... in Malawi

As a widow with six children and 
a carer for Aids orphans, Mary 
Banda is a busy woman. ‘When 
I lost my husband, I wondered 
how I would take care of the kids. 
Since he passed away I have been 
farming more seriously. I have 
two acres for groundnuts. With 
the sales of Fairtrade peanuts I 
have been able to send two of my 
children to secondary school.’ 

The peanuts Mary grows 
come to the UK via the National 
Smallholder Farmers Association 
of Malawi (NASFAM). They are 
roasted and salted before being 
packed into distinctive green 
bags bearing the grinning face of 
BAFTA-winning TV star Harry 
Hill. A long term supporter of 
Fairtrade, Harry has teamed 
up with 100% Fairtrade nut 
company Liberation to launch his 
own brand of Fairtrade peanuts. 
Small scale farmers from Malawi 
and Nicaragua supply the nuts 
and receive a fair price for their 
work, as well as the Fairtrade 

premium to invest in their 
communities. Harry visited the 
Malawian farmers, including 
Mary, earlier in 2008. Harry said: 
‘In Malawi I was particularly 
struck by how positively the 
peanut famers viewed the 
chance to get their peanuts onto 
the Fairtrade scheme and the 
real difference it seemed to be 
making to their lives. Simple 
things like being able to install 
a tin roof on their homes rather 
than a straw one and being able 
to use a machine to shell the nuts 
instead of having to do the whole 
thing by hand.’ 

The villagers of Mchinji were 
keen to show him their new 
guardian shelter, built using 
the Fairtrade premium. The 
current hospital facilities can’t 
accommodate those who have 
travelled a long way to support 
and nurse their loved ones, but 
the new shelter means they no 
longer have to sleep outside. 

For the farmers in Malawi, 

Fairtrade has meant they can 
export their peanuts for the first 
time in many years. Various 
factors led to the collapse of 
Malawi’s peanut industry in the 
1970s and China, America and 
Argentina dominated the global 
market. NASFAM, working with 
Liberation and Fairtrade pioneer 
TWIN Trading has begun to get 
peanuts from Malawi back on UK 
shelves again. Mary explained to 
Harry how she now gets a better 
deal. ‘It helped me greatly when 
I joined NASFAM. Before this I 
sold to the local vendors who had 
tampered scales so they didn’t 
pay us enough. NASFAM uses 
good scales, monitored by the 
Malawi Bureau of Standards.’ 
Mary is clear about her message 
for Fairtrade supporters: ‘I want 
to encourage all the buyers in 
the UK to continue to buy our 
Fairtrade peanuts. They are very 
nutritious and buying them will 
help us build better futures for 
our families.’   I
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Read all about it
Fair City by Lichfield author, Warren 
Bardsley, tells the story of one 
community’s Fairtrade campaign. This 
inspiring read includes a foreword 
from George Alagiah, patron of the 
Fairtrade Foundation, and interviews with 
campaigners and with producers who 
benefit from Fairtrade.  

Order yours now 
for the special 
price of £5 (plus 
50p for p+p) from 
Michael Hawkes at 
hawkes.madiba@
btinternet.com or 
01543 250332.
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7.

Get planning for  
Fairtrade Fortnight 2009

23 February to 8 March

Make sure you’re part of our 
big banana eating world record 
attempt. For more information and 
registration, visit www.fairtrade.
org.uk/resources

It’s never too soon to start putting 
together your events for Fairtrade 
Fortnight. Order materials now from 
www.fairtrade.org.uk/resources

6.

1.

3.
5.

Harry meets peanut farmers in Mchinji Mary Banda


