























8. HUNT FOR
FAIRTRADE TREASURE

Create your own entry form for the Town Trail
- it might look something like this:

s marked and look

o shob fill in the

verse of this estion =

into a draw towina ham

Campaigner Creation

Worthing Fairtrade Steering Group partnered
with the Environment Agency Southern Region’s
Environment Improvement Team during Fairtrade
Fortnight 2007 to create a prize draw competition.
Participants had to collect three clues from a
variety of the 57 local business and organisations
that took part. The businesses and organisations
displayed entry forms and posters with the
answers to one of the three clues. Participants
completed an entry form to go into a draw to
. win one of a selection of prizes donated by
Your name & address: those organisations, including a trip for four to
the Eden Project!

The group publicised this through the local media
as well as through stalls in the local shopping
centre and at the Farmers’ Market. They generated
a lot of local press coverage and created a really
inclusive event which engaged with a wide range
of people.

RESOURCES
¢ FAIRTRADE Mark A4 cards are available to order
www.fairtrade.org.uk/resources

* There are a range of quiz questions to download from the Fairtrade
Fortnight resources page on
the website www.fairtrade.org.uk/resources

e Stockist leaflets are available to order online.



Over the years, campaigners have become more and

more creative with spreading the message about Fairtrade.

There are so many ways of doing this — you can use
Fairtrade products or product packaging to create
colourful displays and murals.

Action

¢ Customise some FAIRTRADE Mark bunting - in
Fairtrade Fortnight 2007, over 10km of bunting was
ordered from the Fairtrade Foundation! The bunting
has alternate black flags with the FAIRTRADE Mark
and plain white flags for you to decorate. There
were some amazing examples of this — order some
for your event and see what you can do.

e Competitions - hold a poster competition to promote
your Fairtrade campaign.

e Get people to show their support of your Fairtrade
campaign by making their mark (handprint!) on a
sheet of Fairtrade certified cotton. You can take this
round to all the events and stalls you hold during
Fairtrade Fortnight and display it somewhere
prominent afterwards.




Campaigner Creation

In the run-up to Fairtrade Fortnight 2007, Liverpool
World Centre, Liverpool John Moores University and
Envart got together to run an art project around
Fairtrade. They ran a series of workshops with a range
of multi-faith community groups across Merseyside in
which participants made Fairtrade Statement flags.

The flags were based on Tibetan prayer flags and the
idea was that young people could decorate Fairtrade
certified cotton flags with their dreams and hopes
and positive messages about Fairtrade. During the
workshops, people met each other, chatted about
Fairtrade, tasted Fairtrade chocolate and had fun
making the flags.

The flags were then displayed in Liverpool World
Museum during Fairtrade Fortnight and beyond and
the group also held a workshop there for the general
public. The flags have proven to be a useful resource
for Liverpool World Centre and other partners to carry
on spreading the message of Fairtrade.




The range of Fairtrade certified cotton clothing and
homeware is increasing at a phenomenal rate. There
are currently almost 1,000 products available from baby
clothes to school uniforms. A great way of showcasing
these products and having a social event — possibly a
fundraiser — is to hold a fashion show.

Action

¢ Hold your fashion show in the most unusual place
you can think of — but keep it practical. How about
a catwalk down the local high street? Or on a boat
or pier? Or on the steps of the town hall?

¢ Get in touch with local retailers that sell Fairtrade
certified cotton products and get them to support
your event by providing clothing samples — an
event like this is a great advertising opportunity
for them. As well as your local Fair Trade shop
(check www.bafts.org.uk) a lot of high street
retailers now have a range of Fairtrade clothing
e.g. Marks & Spencer, Monsoon and Next - check
www.fairtrade.org.uk/cotton for more details.

e Make a night of it and put on some other
entertainment - perhaps a band or a DJ. Make
sure there is a slot for someone to talk about
your Fairtrade campaign.



Campaigner Creations

The University of Derby — a Fairtrade University

- held a wide range of events during Fairtrade
Fortnight 2007 to raise awareness of Fairtrade among
students, including their Fairtrade — Fair Fashion -
Fashion Show. They managed to get lots of different
groups involved including the Students’ Union Events
Society, who arranged the staging, lighting and sound,
and Fashion Studies students who helped with a lot of
the organising and modelling. As well as showing off a
range of Fairtrade certified cotton clothing, the group
also took the opportunity to raise awareness of the
issues through speeches and offering Fairtrade
refreshments.

As a result of the event, the Fashion Studies
department is considering designing a Fairtrade
Fashion Module as part of the university Fashion
Studies course.

BA Fashion students from the University of Central
England in Birmingham designed and created their
own dresses from Fairtrade certified cotton. They
researched the culture of developing countries and used
this as their inspiration, using a variety of techniques to
modify the organic, unbleached woven cotton to their
own designs.
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Their designs were modelled at Fairtrade Association
Birmingham’s Really Fair Show during Fairtrade
Fortnight 2007.

RESOURCES

New Fairtrade Certified Cotton Bag!

In time for Fairtrade Fortnight, the Fairtrade
Foundation is launching a stylish cotton bag, (made
of course from Fairtrade certified cotton). The
handy shoulder bag is made from sturdy hard
wearing cotton and has reinforced handles to carry
all those Fairtrade goodies back from the shops!
The bag will be available to buy from
http://online.fairtrade.org.uk/ or via our-Supporter
Services team on 020 7440 7676.
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There is no denying that the internet is a powerful tool

for communicating with and mobilising all sorts of people.
Most people use it every day, and we are communicating
ever more by email. As campaigners, it is important for us
to stay hooked into developing technologies and use them
where we can to keep people informed and involved in
our campaigns.
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Action

¢ Do you have a website for your campaign? Whether
you are trying to become a Fairtrade Town, University
or School, a website can be really useful for holding
your product directory, advertising events and getting
people involved in your group. Have a look at some
other Fairtrade Town websites - there are links to
some from the Fairtrade Foundation website. Make
sure that your school or university website has a page
about Fairtrade, where products are available and
details of any events you are holding.

Social Networking sites — you would have to have
had your head well and truly buried in the sand to
not notice the burgeoning of websites like Facebook,
Bebo, MySpace and Flickr. Are you using these to
promote your campaigns? They can be a really useful
resource for getting messages out about your events
and getting new contacts in your area.

Get down with the kids and use social networking
sites or text messaging to arrange a Fairtrade flash
mob - check out what Woking did overleaf...!

YouTube - this is a video sharing website where
users can upload, view and share video clips. There
is already a host of Fairtrade related videos and the
Fairtrade Foundation has its own channel — why not
make your own short film and post it up there?

¢ Check out the Fairtrade Fortnight advent calendar
on our website - from 1 February 2008, we will
be counting down the 25 days to the first day
of Fairtrade Fortnight with a window to open
every day. Get exciting facts and figures as well
as actions to get you in the mood for Fortnight!

¢ Tag your photos, videos, events and stories with

‘Fairtrade’ so that others can search for them on
these websites.

RESOURCES

e Facebook - www.facebook.com. Check out
www.facebook.com/fairtradefoundation

e MySpace - www.myspace.com. Check out
www.myspace.com/fairtradefoundation

¢ YouTube — www.youtube.com. Check out
www.youtube.com/Fairtradefoundation



Campaigner Creations

An enthusiastic group of campaigners in Woking had
the great idea of organising a banana flash mob one
Saturday during Fairtrade Fortnight. They contacted
everyone they knew and asked them to come to the
town centre with a Fairtrade banana at 11.55 am.
They then mingled unnoticed until 12 noon, when an
inflatable banana appeared in the centre of the town
square and everyone rushed towards it. They jumped

up and down shouting ‘Fairtrade bananas’ for a minute

or two and then dispersed.

It wasn’t a true flash mob, as they had informed the
press in advance and they had a couple of banners.
About 100 people participated and it was a fun,
motivating event from which they also got some
press coverage and great photos.
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Fairtrade Wine Committee to
hold 2nd annual wine tasting

Colober 2007 Oclober 2007

—m The Faittrade Wine Committee is set
A to hold its secand annual wine
‘ ' tasting event at Vinopolis on
Thursday Movember 1st, when aver
..|' 120 Fairtrade certified wines will be

showcased to the wine trade,
journalists and the general public.

CQctober.

North & South Unite to
Promote Fairtrade

The City of London known as the Square Mile, and
Sunderland in the Morth East of England, are hringing 1
narth and south together in more ways than one as their | s
shared position as the LIK's 300th Fairtrade Town is r";
announced by the Faitrade Foundation an Manday, 22 i i

» read more on the promotion

In 2007 two dedicated campaigners pledged to eat
only Fairtrade products for the whole two weeks of
Fairtrade Fortnight — Fairtrade Man and Fairtrade
Woman! They both had MySpace sites where they
wrote blogs detailing their progress, posted video
and photos of their mealtimes and had many friends
pledge their support.

Have a look at their sites:
www.myspace.com/fairtrademan
www.myspace.com/fairtradewoman

Who can do this?

Individuals

If you are on Facebook or MySpace,
make sure you are linked to the
Fairtrade Foundation - be our friends!

Fairtrade Towns, Universities

and Schools

Create a Facebook site for your
Fairtrade campaign and get as many
people as you can to join it. You can

it t icate detail f ISINESS
pRopy  Use it to communicate details of your RVICES
events during Fairtrade Fortnight.
[ G0
Search for a Fairtrade product
Product - please choose - -
Type - please choose - e

Sremln Aol

Fairtrade certified
cotton

Mow available on our
product range.

Become a Fairtrade
School

Find outwhat it means &
how to make it happen.

Your workplace can
change the world

Make a difference to the
lives of farmers & warkers.

Women's fairtrade

33 read more onthe annual wine tasting

# study tour to
Nicaragua.
Click here far mare info.

Sign up to our newsletter
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With the majority of Fairtrade products being foodstuffs,
meals are a great way to communicate the quality and
range of Fairtrade foods that are available. The way

to most people’s hearts is through their stomachs, so

entice them in with some tasty Fairtrade food and get

them changing today and choosing Fairtrade...

Action

¢ Breakfast - lots of busy people miss the most
important meal of the day so breakfast is an ideal
opportunity to promote Fairtrade to them. There
is a great range of products for breakfast from the
basics of tea, coffee and juice to fresh and dried
fruit, muesli and yoghurt.

— Business breakfast — hold a breakfast for local
businesses to get them involved in the Fairtrade

at Work campaign (www.fairtradeatwork.org.uk).

Try getting the local Chamber of Commerce
involved and invite their members.

- Smoothies are a healthy and delicious way to
start the day. You could try making them with
Fairtrade fruit and ingredients like bananas,
oranges, apples, honey, vanilla and yoghurt. You
can also hire bicycle-powered smoothie makers,
which are a fun way of getting people involved
in making their own smoothies...

¢ Lunch - combine local produce with Fairtrade foods

to create a sustainable lunch.

- Get your workplace canteen, school canteen,
or university café to have a Fairtrade day during
Fairtrade Fortnight when they prepare as much
as possible with Fairtrade products. This might
help them to switch to more Fairtrade products
permanently. Don’t forget to promote it widely
and get as many people as possible to try the
Fairtrade options.

¢ Dinner - get local cafés and restaurants to Switch

a Dish for Fairtrade Fortnight. Encourage them to
use the wide range of Fairtrade ingredients to create
a one-off special dish using as many of them as
possible. Make sure they are serving Fairtrade tea,
coffee, sugar and wine at the same time!




Campaigner Creation

In 2007, several chefs and restaurant chains
made one or more of their dishes from Fairtrade
ingredients during Fairtrade Fortnight. Michael
Caines’ restaurants across the UK used a variety
of Fairtrade products to create dishes like
Fairtrade Coffee Potato Puree, Fairtrade Earl
Grey Fondant with Confit of Pink Grapefruit, and

Chocolate Pudding made with Fairtrade chocolate.

The Hotel du Vin chain made Créme Brulee with
Fairtrade vanilla, The River Café made Hazelnut

and Espresso Cake with Fairtrade coffee blended

specially for the restaurant, and Le Manoir aux
Quat’ Saisons served Tiramisu made with
Fairtrade coffee and sugar.

RESOURCES

Black Fairtrade certified cotton aprons with the
FAIRTRADE Mark are now available - order online
at www.fairtrade.org.uk/resources
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www. fairtrade.org.uk



To create visual impact and get a good picture for the
local papers, how about trying some innovative ways of
representing the FAIRTRADE Mark? Don’t forget that the
Mark is a certification label, and as such it is important to
maintain its integrity at all times so check the resources
section for how to use the Mark properly.

Action

e Create your own Fairtrade product costumes -
everyone loves to dress up — and go bananas in
the high street.

e Create a giant map of the world and place Fairtrade
products in the places they come from, or have a
little quiz and see if participants can correctly place
products on the countries they come from.

¢ Create your own FAIRTRADE Mark mosaic by
downloading a high resolution version of the Mark,
getting it blown up and cut out into squares, which
people can hold above their heads for an aerial
photo. Try and get a local printer to do you a good
deal (and get them involved in the Fairtrade at Work
campaign at the same time).

¢ |[f you are holding a stall in your town centre during
Fairtrade Fortnight, get permission from the council to
use chalks on the pavement to draw the FAIRTRADE
Mark, or get a local artist to help out if you don’t
have the skills.

e |[f you are feeling really adventurous, why not try
and make a human mosaic, with people dressed in
the appropriate green, blue, black and white of the
FAIRTRADE Mark and sitting or lying on the ground
in order to create an image of the Mark from above?
This will take a lot of organisation, but could be a
great newsworthy stunt.

Don’t forget to use the registered ® symbol and try
and make the Mark look as in proportion as possible!
Read the Manual for Promotional Materials which
you can download from the website. Use one of

the appropriate accompanying lines, like ‘Look for
this Mark on products when you shop.” Get plenty

of photos and try to get the local press along too.

Campaigner Creation

During Fairtrade Fortnight 2006, a large group of
dedicated Fairtrade supporters bared all except for
their Fairtrade certified cotton pants in an attempt

to mimic the artwork of Spencer Tunick. Over 70
campaigners stripped to their Pants to Poverty briefs
on a freezing cold March morning outside the Royal
Exchange in the City of London, to raise awareness of
the inequalities of global trade. To see the pictures of
this and a subsequent stunt in Parliament Square (on
a sunny day in April!) check www.pantstopoverty.com.




Who can do this?

Fairtrade Towns

Advertise through your networks and
in local newspapers for volunteers to
take part in your event.

Fairtrade Universities/Schools
Get your fellow students involved
in creating a visual stunt.

RESOURCES

Promotional Materials Manual - you can download
this at: www.fairtrade.org.uk/resources Make sure
you read it before using the FAIRTRADE Mark.

FAIRTRADE

Guarantees
a better deal
for Third World

Producers
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These are only a few ideas for possible events and
activities you could arrange to raise awareness of Fairtrade
during Fairtrade Fortnight and throughout 2008 — there are
a whole host of other ways to engage people and get
them to change today and choose Fairtrade.

Have a look at the Fairtrade Fortnight Action Guide from
2007, which is still available to read online — there are
more ideas in there that might inspire you. And here are
a few of our favourites to try if you haven’t already:

Action

Get sporty

Don’t forget about Fairtrade sports balls — you can
now get footballs, rugby balls, netballs, volleyballs
and even basketballs! So why not hold a sports
day with Fairtrade sports balls and refreshments?

Get your local football club to use Fairtrade footballs
for their matches during Fairtrade Fortnight, or if

not for the actual match, then for a half-time penalty
shoot-out.

Fairtrade pledge

¢ Get individuals to pledge that they will switch
one of their regular grocery purchases to Fairtrade
e.g. bananas - you could create a pledge form
and collect them to display somewhere public.

e Workplaces that have made the commitment
to use Fairtrade products can also enter details
on our Fairtrade at Work website and receive
a pledge form to display in the office.

Fairtrade themed quiz

® There is a range of quiz questions that you
can download from the Fairtrade Fortnight
resources page — one set for primary schools,
one for secondary schools and one for adults.

e Use these for anything from a school quiz to
your local pub quiz.
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Blind tastings

* There are a few people out there who are not aware
of the great range and quality of Fairtrade products
and get nervous about switching from their usual
brand. Put their fears to rest by offering them the
opportunity to do some blind tastings of Fairtrade

and non-Fairtrade products e.g. chocolate, coffee,
tea etc.

Get a couple of similar priced Fairtrade and non-
Fairtrade products, remove the packaging and ask
people to try them. Create a survey to see which are

the most popular — hopefully the Fairtrade ones will
come out on top!

PowerPoint/speaker events

¢ Download the Fairtrade Fortnight 2008 PowerPoint
presentation from our website and use it to introduce
Fairtrade to the uninitiated. Invite speakers from other

local organisations who might be able to contribute
to a debate or discussion.

e Schools can use the Schools PowerPoint on the
Fairtrade Schools website - present in an assembly

during Fairtrade Fortnight and let the whole school
know what you are doing on Fairtrade.

Supermarket trolley dash

e Approach your local supermarket and arrange
a ‘Supermarket Sweep’ trolley dash in which
participants can only pick out products with the
FAIRTRADE Mark. This could be really fun and a good
way to engage with the supermarket staff as well
as their customers and help them learn more about
where the Fairtrade products are located in store!

NOTE

Please see overleaf on how to use the FAIRTRADE
Mark correctly



Use of the FAIRTRADE Mark

It is essential that you use the FAIRTRADE
Mark correctly. It is a certification Mark and

as such its integrity must not be compromised
by incorrect use.

Please read the Promotional Materials Manual which
you can download from the Fairtrade Foundation
website: www.fairtrade.org.uk/resources. It contains
full guidelines on how to use the Mark correctly and
useful information about displaying it at events and in
Fairtrade Town campaigns.

SHE PICKS
FAIRTRADE...DO YOU?

HE PICKS
FHIHTHHDE

RESOURCES

Guarantees

a better deal

for Third World

Producers

FAIRTRADE

Artwork that will be seen by more than 500
people must be be submitted for approval to
artwork@fairtrade.org.uk. Put in the subject
line something that makes your message quick
to identify e.g. Canterbury Fairtrade Steering
Group poster.

From January to March allow at least four weeks
for artwork approval as this is a very busy time for
everyone. Correct use of the FAIRTRADE Mark and
text will greatly reduce the amount of work involved
for the Foundation in requesting amendments.
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® 2006 and 2007 Action Guides — www.fairtrade.org.uk/resources

¢ Fairtrade Fortnight PowerPoint presentation — www.fairtrade.org.uk/resources

¢ Fairtrade at Work pledge forms - www.fairtradeatwork.org.uk

¢ Fairtrade Schools PowerPoint presentation — www.fairtradeatwork.org.uk/schools

¢ Check out the merchandise available to wear and to decorate your venue. ltems
include sashes to identify you at events, Fairtrade certified cotton aprons with the
FAIRTRADE Mark, bunting, balloons, inflatable bananas, stickers, Fairtrade
certified cotton T-shirts with the FAIRTRADE Mark, posters and leaflets.



Organising an event can be great fun, but it can also be
quite stressful. Whatever kind of event you hope to put on,
get lots of people to help you and start planning as early
as possible. It is worth working out a project plan at the
start, with a clear list of tasks and deadlines for when they
need to be completed.

If you have a good team involved from the start, you can
get individuals to take responsibility for specific elements
of the event which will make it much easier to manage and
should ensure that one person doesn’t get burdened with
all the work.

Having different people involved will also give you a range
of skills, knowledge and contacts to draw on.

It could also be an opportunity to get new people involved
in your group.

Here are some things to take into consideration during
the planning of your event:

Aims & objectives

e Have clear aims for your event - think carefully
and in detail about what you want to achieve.

¢ Try to have measurable targets for your event - you
can have several e.g. to get 150 people to attend
your event, to get 50 people to sign up to your mailing
list, to get 15 people to pledge to switch to buying
a Fairtrade product, to get two pieces of media
coverage for your event.

Audience
¢ Who do you want to target and what is the best
way to do this?

* Are the activities you are planning suitable for
the audience you want to reach? What is going
to make this an event not to be missed?

Date & timing

e What is the best date and timing for your event —
will it clash with other things?

e Will the date and time going to suit your audience?

Venue

¢ |s the venue easily accessible for the audience?

* Does it have all the required facilities for the activity
you are planning?

Advertising

e How are you going to ensure that you get the people
you want to attend your event?

e Are you going to invite specific people or is it a
public event?

e Where are the best and cheapest places to advertise
your event?

Maximise your resources

Don’t forget, if you don’t ask you don’t get, so make
sure you use all your contacts and persuasive powers
to ensure you get what you need to make yours a
great event!!




Use this space to plan your own event




Writing a Press Release

There is a sample press release enclosed - here
are some tips for writing your own:

Layout
e Write on headed A4 plain white paper. The font
should be plain and easy to read.

- Top of page: ‘Press Release’ heading should
appear clearly, name of organisation/network,
date (day, month and year).

- Bottom: two lines from the bottom, insert ‘Ends’
in bold and centred. Two lines below this add
"For more information or to arrange an interview
with [insert named spokesperson], contact [insert
named person] with contact details in bold (with
telephone numbers including full code for work,
home and preferably a mobile)." You can also add
Notes To Editor and list other points of information,
for example, information on the history of your
local group. If the release is longer than one page,
put '1 of 2' or ‘cont' at bottom of page 1.

Style

Lines should be spaced at one and a half. Use the
same typeface throughout. Contact details, location,
time and date of event should be in bold type.
Remember to run a spell check and avoid jargon.
Write in full with abbreviations the first time around
- e.g. non-governmental organisations (NGOs).
Avoid hype and subjective adjectives.

Content

® The headline should be simple and clear. The
opening paragraph should sum up the purpose
of the event and give practical details.

¢ |t is essential to have a quotation from one of the
organisers/celebrities/other who will be attending
your event (preferably in the second paragraph).
Must give full name and title of quoted person
plus description e.g. “Mrs Joan Peterson who has
chaired the [insert town name] Fairtrade network for
the past three years” (give the correct title for clergy
with name of church, Headmaster with name of
school, etc).

Distribution

Send the press release by email to a named person,

if possible, at least one week before the event. Follow
up with a phone call three days before the event -
journalists often say they haven’t seen the press
release so make sure you can resend it by

email or fax within 10 minutes of making the call.

Then call again about half an hour later. Phone

nearer the time to remind them about the event.

Send a copy of your press release to the Fairtrade
Foundation by fax (020 7405 5943) or by email to
media@fairtrade.org.uk. To speak to the media team,
call 020 7440 7686.

Media Tips

Planning

¢ Plan your local event with a view to making it
of interest to the media - you could invite local
celebrities/dignitaries.

¢ Choose a day and a time of day when journalists
should be available - don’t choose the day your
local paper goes to press, or late afternoon when
daily papers are up against a deadline.

¢ Organise a photocall - as part of your event have
a specific 15-minute period when photographers
know they can get a good photograph.

e Make sure your spokesperson is contactable
at all times.

Radio Interviews

Well before the interview
¢ Define your key messages: three main points
you want to get across.

¢ Establish which programme and what sort
of audience it will be.

¢ Find out how long the interview will be and
whether it will be live or pre-recorded.

e Ask for an idea of what questions to expect
(bearing in mind, or course, that the presenter
will be someone else and will probably ask
different questions!).

e Remember that the producer will write up a
brief note for the presenter. So it is important
to talk at length on the phone to the producer,
giving them lots to use for that background note.

When you arrive at the radio station:
e Check who your interviewer is

¢ Recheck the length of the interview
e Ask what the first question will be
e Think about your three main points.

During the interview
e Explain what the FAIRTRADE Mark is and why
you support Fairtrade

e Describe your event and talk about how people
can get involved - paint the picture for the listeners
with words.

e Remember your three points and get them over.
¢ Avoid jargon and clichés.



Getting TV coverage

Getting coverage on regional TV can be a highly
effective and immediate way to communicate your
message to a wide audience. Working with your
regional TV station is not always as complicated as
you might think. In 2007 campaigners managed to
secure regional TV coverage on the regional Politics
Show, RTE, ITV Wales, New Consumer TV, and BBC
News 24 who covered a London event.

The Fairtrade Foundation press team is here to offer
help and support if you have any questions about
getting onto regional TV. By working in collaboration
with the press team, it is often possible to maximise
the likelihood of achieving coverage. We have a
small library of footage that we can offer regional TV
stations, but it’s up to you to provide the regional story
hook. We also have spokespeople who can do studio
interviews from London ‘down the line’. Let the press
team know about any TV opportunities and together
we can turn a small piece into a longer feature.

Why TV?

e Broadcast media reaches the widest audience.

* TV has a high impact because it is visual and
tends to engage with an attentive audience, ready
to believe what they see.

What makes a good story?
® The story must be newsworthy and timely because
TV is immediate.

¢ TV is highly visual so the story has to be suitable
for the TV medium.

¢ Ensure you organise local case studies and filming
opportunities for regional broadcasters.

e Make sure you have a good, preferably experienced
spokesperson, who can present your story on TV
- if not, ask the Fairtrade Foundation press office to
help organise a spokesperson to do an interview
from a London-based studio ‘down the line’.

e Don’t over-brand the story — a nice Fairtrade poster,
product display and a Fairtrade badge worn by the
spokesperson is plenty.

e Make sure the story is relevant to a large proportion
of the TV audience.

What to do
e Email your press release to the newsroom.

¢ Invite broadcasters to the event.

e Consider the timing - e.g. if your event starts at
11am, you will miss the lunchtime news.

e Offer a case study or local filming opportunity.

e Offer stock footage of producers from the Fairtrade
Foundation. Also offer a Fairtrade Foundation
spokesperson if necessary.

Let us know...

As interest in Fairtrade grows and grows

in the media, the Fairtrade Foundation is
constantly being asked for good local stories
for both national and local press. If you are
running an event or a stunt that you think

will make good coverage, please do let us
know. Email the details of your event to
fortnight@fairtrade.org.uk and don’t forget

to add details of your event to the event
calendar on the Fairtrade Foundation website.




Guarantees

a better deal

for Third World

FAIRTRADE Producers

Name of group/individual/organisation

Date

Fairtrade Fortnight (25 Feb - 9 March 2008)

The [insert group/town] Fairtrade group will launch the national Fairtrade Fortnight campaign Change Today, Choose
Fairtrade (25 Feb — 9 March 2008) in style, by kicking off with a Fairtrade Fairground in [insert town] on [insert date].
Fairtrade Fortnight is the annual promotional campaign of the Fairtrade Foundation, and [insert group] Fairtrade
group will be hosting a full programme of events in [insert town name] during the two week period.

[insert group/town]’s Fairtrade Fairground is one of a series of events taking place around the country during Fairtrade
Fortnight which will be started with the Fairtrade Foundation’s Fairground in central London on Sunday 24 February. The
aim of the campaign is to challenge people to make small changes in their everyday lives by choosing Fairtrade products
when they shop or to purchase across the range, triggering a positive change in people’s lives in developing countries.
This action will directly benefit farmers and workers, enabling them to begin to make changes to their lives and
environment.

[insert group/town]’s Fairtrade Fairground will feature a variety of different rides, stalls selling Fairtrade products and a
range of traditional Fairground activities such as coconut shies and face painting. The group have also involved local
companies including the Co-op and [insert name] supermarket, [insert name] local Fair Trade Shop and a Traidcraft
Fair Trader, who will each be holding a stall, giving away products and vouchers, and donating a generous prize for a
raffle to be held at the end of the day.

The event will be opened by [insert name], local celebrity and actor, and this will be compered by mayor [insert name]
who will be introducing each activity. To get visitors in the party mood, the event will feature performances by [insert
name] local musician, [insert name] band and [insert name] dance group.

Mayor [insert name] says: “The people of [insert town] should be proud that we are able to think globally and act
locally by coming together to mark Fairtrade Fortnight 2008 in the form of our very own fantastic Fairtrade Fairground
attraction. Today we are bringing together people from local business, schools and groups across the community in a
day of celebration. Our Fairground gives us all a chance to learn for ourselves how purchasing Fairtrade products directly
translates into benefits for farmers in the developing world. Today we can also enjoy some of the rapidly growing range
of products that now carry the FAIRTRADE Mark!”

There will also be a display to represent the spread of the 3000 Fairtrade certified products now available — the products
come from countries in Africa, Asia, Latin and South America and guarantee a better deal to producer groups from
those countries.

Also during the two weeks of Fairtrade Fortnight, [insert town] residents will be using new Stock It! postcards to call on
supermarkets, independent stores and catering outlets to stock more of their favourite Fairtrade products. Available from
www.fairtrade.org.uk, the postcards will list possible Fairtrade product categories which people can mark to indicate
the products they want their local stores to stock. The postcards will then be dropped into suggestion boxes or handed
into store managers.

On [insert date], residents will mark the launch of The Fairtrade Everyday Cookbook with a cookery demonstration
and signing event to be held in [insert name] bookshop attended by lucky winner and local resident [insert name],
whose recipe has been included in the book. Also present will be Café in the Square owner [insert name], radio
presenter [insert name] and local celebrity [insert name]. The following evening a drinks party will be held by [insert
name] at [insert name] library when a selection of Fairtrade related books will be made available to borrow or buy and
a range of Fairtrade wine and canapés will be on offer. [insert name] from [insert name] Fairtrade Town group will give
a presentation on Fairtrade at the start of the event.



To promote the theme Change Today, Choose Fairtrade, the [insert name] church/mosque/synagogue has asked everyone
to try out recipes from The Fairtrade Everyday Cookbook at home and bring them along to a Pot Luck event open

to the public on [insert date], where participants can try each others’ dishes and swap recipes. And finally [insert name]
school will hold an assembly on Fairtrade on [insert date] after which the school dinner ladies will serve up recipes from
the book to mark the end of Fairtrade Fortnight. All the recipes will include ingredients from rice to fresh fruit, cocoa to
sugar and many more, to encourage children to understand more about Fairtrade. Year [insert year] will be creating a
display on Fairtrade which will be exhibited at the town hall between [insert date] and [insert date].

Another highlight of the Fortnight will be a visit by the Choose Fairtrade Bus, when it will stop in [insert name] city
centre in week one/two of Fairtrade Fortnight as part of a national two-week tour. Visitors will be able to meet a Fairtrade
producer who will speak about the impact of Fairtrade, creating a direct link between the world of the consumer and the
world of the producer. Other high points will include theatre around the bus provided by banana-dressed actors, a photo
exhibition, music, information leaflets, and product sampling stalls.

With awareness levels of the FAIRTRADE Mark reaching their highest level at 57% (TNS Omnimas) in 2007 and UK product
sales doubling every two years, predicted to be over £450 million in 2007, the Fairtrade Foundation is using Fairtrade
Fortnight 2008 to increase understanding about how the impact of consumer decisions can help tackle poverty in the
developing world. Too many producers the world over remain at the sharp end of international trade, often forced to sell
their produce for less than the cost of production [insert details here if a producer is visiting your town]. Similarly, too
many workers in developing countries endure low wages, insecure working conditions and are often denied the right to
join a trade union. Besides continuing to lobby governments to make changes to international trade rules so that they
work in favour of the poorest countries, incorporating Fairtrade products in to our daily shopping routine is a way to send
a powerful message to industry and eventually force the conventional players to rethink the impact of their business
models.

The annual Fairtrade Fortnight is promoted by networks around the country which include: development & campaigning
agencies CAFOD, Christian Aid, Oxfam, SCIAF, Tearfund, Traidcraft Exchange, People & Planet, Banana Link, Nicaragua
Solidarity Campaign, Action Aid, Shared Interest and the World Development Movement; The Mothers’ Union; the
National Federation of Women'’s Institutes; Soroptimist GBI; the trade union PCS; and churches and faith-based
organisations. Major pushes are expected in the 350 Fairtrade Towns where committees have pledged to an ongoing
programme to raise awareness about Fairtrade.

In 2007 an estimated 10,000 events took place all over the country during Fairtrade Fortnight — everything from Fairtrade
parades, concerts and debates to tea dances, fiestas and family days.

ENDS

For more information or to arrange an interview, email [insert name] at [insert email address] or phone
[insert number]. For more information about what is happening around the country visit www.fairtrade.org.uk

Note to Editors

1 The FAIRTRADE Mark is a certification mark and a registered trademark of Fairtrade Labelling Organisations
International (FLO) of which the Fairtrade Foundation is the UK member. The Fairtrade Foundation is an independent
certification body which awards the FAIRTRADE Mark to products which meet international Fairtrade standards. This
independent consumer label appears on products as a guarantee that disadvantaged producers are getting a better
deal. Today, more than seven million people — farmers, workers and their families — across 58 developing countries
benefit from the international Fairtrade system.

2 The full range of Fairtrade products now includes coffee, tea, herbal teas, chocolate, cocoa, sugar, bananas, grapes,
pineapples, mangoes, avocados, apples, citrus & other fresh fruits, dried fruit, juices, smoothies, biscuits, cakes &
snacks, honey, jam & preserves, chutneys & sauces, rice, quinoa, herbs & spices, seeds, nuts & nut oil, wines, spirits,
ale, confectionery, muesli, cereal bars, yoghurt, ice cream, flowers, sports balls, sugar body scrub, cotton products
including clothing, homeware, cloth toys and cotton wool.





