

















Creative design concepts and key messages 05

Photography

The main photographic focus is
putting consumers in the world

of the producer, to depict links
between them and create a feeling
of pride. The producer is proud of
his/her work on producing a quality
product, whilst the consumer is
enjoying the product, thinking
about its origins and is feeling
proud of choosing Fairtrade.
Additional photography will build
on the 2007 campaign with new
imagery of delicious, appetising
food, and lifestyle setting shots to
demonstrate how Fairtrade can
become part of your everyday life.




Creative design concepts and key messages

Producer focus

Consumer research from focus
groups has shown that consumers
respond well to positive, colourful
images of producers at work. This
visual depiction reinforces the idea
of paying a fair price directly to

the farmer and is brought to life

by real photos of proud Fairtrade
producers. From our previous
campaign materials, consumers
also responded positively to details
about the producer such as their
name, producer group and country,
as it emphasises Fairtrade's
credibility of being about real
people. We recommend where
possible that you commission/
obtain positive photos of producers
in your supply chains for your
promotional tools, and include
some relevant factual information.

Picking products with the FAIRTRADE Mark
means farmers in developing countries can
improve their future. Coffee farmers like Jennipher
Wettaka have invested the additional money they
receive in helping to build a secondary school.

In the future, the coffee farmers hope to finance

a computer lab.

06



Campaign materials

Posters

HE PICKS
FAIRTRADE...D(

SHE PICKS
FAIRTRADE...D(

CHOOSE
FAIRTRADE

CHOOSE

FAIRTRADE |

F

CHOOSE

www.fairtrade.org.uk

FAIRTRADE |Fairea
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Campaign materials 08

Stockist Leaflet to explain Fairtrade to local Action Flyer promoting Fairtrade Fortnight to Briefing to commercial partners with campaign
stores and encourage them to promote supporters, with information on materials and creative and information on Fairtrade Fortnight 2008
Fairtrade during Fortnight merchandise available

Comecial Rrigting
FAIRTRADE FORTNIGHT
25 February - 9 March 2008

SHE PICKS
FAIRTRADE..

HOLD AN EVENT TO
PROMOTE FAIRTRADE
2008!

CHOOSE FAIRTRADE

FAIRTRADE FORTNIGHT
25 Feb - 9 March 2007 FAIRTRADE

FRAIRTRADE | ©




Supermarket /store POS examples 09

Hanging in aisles | Luton end banner

CHANGE | SHANGE
EﬂgggE Qs % iDE ]
FAIRTRADE M= NN SN

OOHD
INYHD

Floor stickers

CHANGE
TODAY

AVA0L FINYHI

AYQO0L 3

{ P Guarantees

\ | | a better de:
Q for Third Wor
FAIRTRADE | Producers
I

JAVHIHIVY 33

CHOOSE
FAIRTRADE

CHODSE

®
Q : FAIRTRADE
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Supermarket /store POS examples

Shelf talker

SHE PICKS B
FAIRTRADE...DQ YQU?

CHOOSE
FAIRTRADE

Shelf edge strip
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Supermarket /store POS examples

Checkout dividers Wine collar

CHANGE TODAY
CHOOSE FAIRTRADE

CHOOSE

FAIRTRADE
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SUPERMARKET
IDENTITY HERE



Supermarket /store POS examples 12

Shelf talker Shelf side banner

e | vepus, SR LI HE picKS

f_&\BTHHDE...

www.fairtrade.org.uk

SHE PICKS

FAIRTRADE... <
EHGGSE \ It .-.'-"!'n.'l 1

FAIRTRADE [FamrRape| ™= |

FAIRTRADE




Cafe POS examples

Posters outside cafés

ASK FOR
FAIRTRADE HERE

- bk

cHoose | | s
FAIRTRADE |Faimthape| e

Menu board

Ask for Fairirade coffee

-

Table talker
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Cafe POS examples

Loyalty card

Collect enough points
to get your 10th drink for free

CHOOSE FAIRTRADE

de.org

CAFE
IDENTITY
HERE

Table top cards

CHANGE TODAY

ASK FOR
FAIRTRADE HERE ADE

, scire velim, chartis pretium
bcriptor abhinc annos centum
bs veteresque referri debet an

, scire velim, chartis pretium
bcriptor abhinc annos centum
bs veteresque referri debet an

, scire velim, chartis pretium
beriptor abhinc annos centum
bs veteresque referri debet an




High Street fashion store POS examples

Window display Hanging banner

Wl SHE PICKS
., FAIRTRADE..

SHE PICKS
FAIRTRADE...

CHOOSE |mr et B CHOOSE
FAlRTRADE ki - 4 FAIRTRADE CERTIFIED COTTON




High Street fashion store POS examples

Window displays

N @ | SHE PICKS |
g o (. N% FAIRTRADE.. |

SHE PICKS
FAIRTRAOE... [

SHE PICKS

FAIRTRADE... |

In-store poster
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Websites

Web banners available to download for your websites from
October 2007. Visit www.fairtrade.org.uk/resources

FAIRTRADE FORTNIGHT

4 CHOOSE
"|FAIRTRADE

TESCO A

v Telecoms

1o go ..

& ... to place your
Christmas orders

o8 It order dates

CHANGE

TODAY
CHOOSE
FAIRTRADE
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FARTRADE [ (T i
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Picck ok

t'uc‘*l'll: i | CHOOSE
beans - 5% FAIRTRADE
receive ;Ig. |

El'!'l:'-l" taste -

award!




The Fairtrade Foundation, Room 204, 16 Baldwin’s Gardens, London, EC1N 7RJ CHANGE Guarantees

Tel: 020 7405 5942 Fax: 020 7405 5943 Y
a better deal
Registered Charity No. 1043886

A company limited by guarantee, registered in England and Wales No. 2733136 for Third World

FAIRTRADE Producers

Food and lifestyle photography © Sue Atkinson © Marcus Lyon
Producer photography © Simon Rawles © Fairtrade Media © Fairtrade Foundation © Zed Nelson.




