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Name of group/individual/organisation

Under strict embargo: 10 October 2009
XXXX celebrates 15 years of Fairtrade-certified 
goods hitting the shop shelves
(insert group/town) Fairtrade group is calling on local people to help celebrate the 15th anniversary of the arrival of the first FAIRTRADE Mark certified products on shop shelves. 
In 1994, Green & Black’s Maya Gold chocolate, Cafédirect medium roast coffee and three varieties of Clipper tea became the first goods sold in the UK to carry the FAIRTRADE Mark. Since then, FAIRTRADE has grown hugely and today shoppers can choose from more than 4,500 Fairtrade-certified products including Fairtrade cotton clothing, Fairtrade bananas and Fairtrade wines.

The week-long celebration kicks off on 10 October and will be marked up and down the country in the 450 Fairtrade Towns, 3,000 Fairtrade schools, 5,000 Fairtrade faith groups and 100 Fairtrade universities and Colleges.  (Insert group/town) is asking local people to join the celebrations by hosting their own tea party, holding a coffee morning or baking a tea time treat with Fairtrade ingredients. Go to www.fairtrade.org.uk for ideas. 

(insert name) from (insert group) said: (suggested quote) ‘We are delighted to celebrate this important anniversary which demonstrates the importance of people campaigning for the introduction and expansion of Fairtrade. Then we will be re-doubling our efforts to ensure that Fairtrade Fortnight 2010, (22 February - 7 March)  is a success. The theme of the Fortnight is The Big Swap and will encourage people to swap their usual brands for Fairtrade ones.’
Harriet Lamb, executive director of the Fairtrade Foundation says: ‘Our dedicated campaigners have told us of the excitement they felt when the first Fairtrade-certified products appeared in their local shops. We have achieved a lot in the past 15 years but there is still more to do. Now we want to re-create that early excitement by encouraging people to fill their whole shopping basket with products from the Fairtrade ranges.’
So far this year, despite the economic downturn, sales of Fairtrade products have bucked the national trend  with 7 per cent year-on-year growth in the first half of 2009. Awareness of the Mark is 70 per cent with 7 in 10 people in the UK recognising the FAIRTRADE Mark.
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Notes to Editors
1. The FAIRTRADE Mark is a certification mark and a registered trademark of Fairtrade Labelling Organisations International (FLO) of which the Fairtrade Foundation is the UK member. The Fairtrade Foundation is an independent certification body which licenses the use of the FAIRTRADE Mark on products which meet international Fairtrade standards. This independent consumer label appears on products as a guarantee that disadvantaged producers are getting a better deal. Today, more than 7 million people - farmers, workers and their families - across 59 developing countries benefit from the international Fairtrade system. 

2. Currently there are  450 Fairtrade Towns. Since Fairtrade Fortnight 2009, the network of Fairtrade Towns, Cities, Boroughs, Counties, Islands and Zones has increased once again. www.fairtrade.org.uk/get_involved_fairtrade_towns.htm
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