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Outstanding Achievement Award
Winner: Burgess Hill Fairtrade
Burgess Hill Fairtrade put on a full calendar of events for Fairtrade Fortnight 2009 under the banner of Burgess Hill Fairtrade and Freedom Festival. They even created a 14 day calendar, including highlight events and actions for people to take, which they distributed to 1000 pupils at local schools. 

Their Fortnight programme included the unveiling and display of a 50 square foot mural on the theme of Fairtrade created by pupils from 6 schools in the town; a screening of Black Gold; a Fairtrade Fair with stalls and entertainment; and a series of musical events which incorporated Fairtrade talks and displays. There was a ceilidh, a Faith Fairtrade and Freedom evening with singers and as a finale to the Fortnight a folk concert featuring Show of Hands. In addition the group worked with one of the local high schools to get them involved in Go Bananas for Fairtrade, with over 400 students taking part.

They gained a phenomenal amount of media coverage  - in 5 local papers, on local radio and various websites as well as reaching out to a wide and varied audience through the different events. They also produced some fantastic display and information materials.  The group is already planning next year’s Fairtrade and Freedom Festival, hoping to make it bigger and better than 2009. We wish them all the best with it and hope that the prize-money from the Fortnight Award will help towards this. 

Prize: £600

Highly commended: Thanet Fairtrade Initiative
Thanet Fairtrade Initiative had a fantastic Fairtrade Fortnight, supporting events and activity in most of the primary and secondary schools in the area as well as Thanet College. The District Council provided awards to the most imaginative Fairtrade projects in 4 schools, and an awards evening provided the opportunity for presentations about Fairtrade.
The group also held a Fairtrade Supper for 80 people, gave a host of talks at coffee mornings and afternoon tea events and had a Go Bananas event which involved 1,000 people.

They got a fabulous amount of media coverage including having the Thanet Fairtrade Island Guide published as a supplement in the Thanet Extra in the first week of Fortnight, which was distributed to 52,000 homes. They have built up an excellent relationship with the media group that produces the local paper, which means they have had many more opportunities to get their message across, including an interview on local radio with Tammy Stewart-Jones, the coordinator of the campaign.

Prize: £400
Most Imaginative Campaign
Winner: Scarborough Fairtrade Action Group
The judges were impressed with the original twist that Scarborough gave to their poster competition which ran in the lead up to and during Fairtrade Fortnight. The theme of the competition was to promote World Fair Trade Day in May – making a nice link between the two events, and keeping the momentum up over several months. 

The group invited 62 local schools to take part in the competition, promoted it through churches and community organisations, and features in the local paper also ensured that lots of young people heard about it. Over 100 entries were received, from these 28 entries were displayed in a ‘trail’ around Scarborough’s retail and catering outlets. By following the trail, the public could vote on their favourite entries, whilst also seeing displays and information about Fairtrade.
Three posters were shortlisted and the winner’s poster was printed up and distributed around the borough to display until World Fair Trade Day. All 28 longlisted entries were subsequently displayed in a local supermarket.
Prize: £500
Runner-up: Stockton Fairtrade Borough Partnership (with Hartlepool Fairtrade Town Steering Group and Middlesborough Fairtrade Steering Group
The Fairtrade Towns and boroughs of the Tees Valley teamed up to create maximum impact in Going Bananas for Fairtrade in Fairtrade Fortnight. Playing on the heritage of the area, home of the Stockton to Darlington Railway – the first ever passenger railway, they travelled by train between the three places, using an inflatable banana baton to link several events over 24 hours.

These events included a public mass banana eating in Stockton High Street, with games and a balloon race from whence the banana baton was taken by the Mayor and Mayoress to Hartlepool by train, accompanied by the Station Manager. In Hartlepool there were a series of events involving local schools and a civic reception with leaders from across the North East. The following day, the banana was back on the train travelling to an event in Middlesborough town centre, where 600 bananas were eaten as part of the world record attempt. The groups had Fairtrade certified cotton t-shirts printed with Tees Valley Go Bananas for Fairtrade for those participating. 
The judges were impressed by the creativity of the event, which brought together 3 Fairtrade Towns, and was very engaging with a series of very public events – giving many members of the public the opportunity to find out more about Fairtrade and the campaigns in the Tees Valley.

Prize: £400

Best Media Campaign
Winner: Ammanford Fairtrade Group
Ammanford got their best media coverage for a really creative event – having a huge banana split down the arcade in the town! The Fairtrade banana split was 24 metres long and involved local churches and youth groups. It was attended by the Mayor, the local MP, the local Assembly Member and about 200 people. The event was front page news in both local newspapers, the local community Welsh magazine and ITV Wales were due to attend (they couldn’t due to unforeseen circumstances). 

In addition, the group organised a Fairtrade banana relay at one of the schools – teams from all Ammanford’s schools took part as well as from local Fairtrade supporting shops, cafes and other organisations. The event was attended by a Fairtrade banana producer and covered by Welsh language TV station S4C. Even the presenter of the show participated in the relay, and also visited shops and cafes in the town as part of the piece. This also gained good local press coverage.

These creative events proved an excellent way to make interesting local news stories that kept the press interested, ensuring that the message reached a huge number of people.

Prize: £500

Runner Up: Cherry Burton Fairtrade Group
Cherry Burton is a small village in Yorkshire, but they punched above their weight in Fairtrade Fortnight, getting coverage in the Big Issue, the Yorkshire Post as well as three local papers and Radio Humberside. A banana eating event at the school was their main photo opportunity, which provided a front page for at least one paper and coverage in the others, but the full programme of events gave plenty of opportunities for the papers to write about Fairtrade. 

Cherry Burton even managed to create their own local celebrity who also helped them to gain media coverage. Paco, the fair trade bear, attempted a fearless parachute jump from the top of the church tower at the end of Fairtrade Fortnight, and became an unwitting media star! Paco is an alpaca bear from a co-operative in Peru, and after hearing the story of the indigenous people from the co-operative, young people from the Sunday School groups witnessed his parachute jump which made it into the Beverley Advertiser  and was also filmed by them for their website. The Fairtrade Foundation Media Team were impressed by how the group made the media work for them!
Prize: £400

Best Outreach and Networking
Winner: Fairtrade Beeston

Beeston achieved Fairtrade status in August this year, and the fantastic events they held during Fairtrade Fortnight certainly contributed to their excellent application. Their main focus for the Fortnight was ‘Beeston Goes Bananas’, when they got over 2,000 people eating a Fairtrade banana during an event in the town square. 
In the lead up to the event they held a ‘Beeston Banana Trail’ competition, with local retailers displaying Banana Trail stickers in their windows – the public could then spot these and enter a competition to win a Fairtrade hamper. 

On the Friday of the Go Bananas event, 4 primary schools, the borough council, a local church and a local sports centre all had banana eating events. But the main event came on the Saturday when the town centre was given over to Fairtrade, with a stage featuring speeches and entertainment and a countdown to the mass banana eating. This was all compered by two DJs from Trent FM.

The group managed to pull off a huge public event, gained fantastic media coverage and engaged with people right across the community, form school children to church groups, local businesses and community groups. 
Prize: £500

Joint runners up

Runner Up: Sharpe Memorial Church of the Nazarene 
Sharpe Memorial Church is in the East End of Glasgow and has been a Fairtrade Church since June 2009. They used the opportunity of Fairtrade Fortnight to connect the issues of Fairtrade and justice and the central part that sharing food plays in building communities.
The showed a presentation and film in church and produced postcards to hand out to everyone in church encouraging them to invite their neighbours over and eat together and featuring a Fairtrade recipe. They visited community groups and local schools to talk about Fairtrade. As a culmination of this activity, they bought 600 bananas with money donated by the congregation and gave them out with the banana cards and a message from the church attached. 

The judges were really impressed by the range of activity that one church managed and the number of people they connected with through Fairtrade.
Prize: £200

Runner Up: Basildon District Fairtrade Steering Group
Basildon did a fantastic job of reaching out to a number of different groups during Fairtrade Fortnight. They had an extensive exhibition in the town’s main shopping centre, featuring a looped presentation about Fairtrade internationally and locally. They also held taster sessions and a raffle alongside this to communicate with the general public face to face.
In addition the group did a considerable amount of work with local schools. Primary schools were invited to enter a poetry competition and secondary schools were part of a Fairtrade Cook Off. Both were popular and gained good press coverage, as well as engaging with the students through interactive lessons.

Prize: £200
Best Fairtrade Banana Activity
Winner: Fairtrade in Bolton and Bolton Wanderers Football Club
Bolton really went bananas in Fairtrade Fortnight, by filling part of the Reebok Stadium, home of Bolton Wanderers FC with children from 16 schools across the city who participated in a record-breaking banana eating event. Over 2,000 pupils and teachers from primary and secondary schools came along and visited stalls, met with Bolton Wanderers players, and finally ate a Fairtrade banana.
In the lead up to the event, preparation work had been done in the schools and they also prepared their own Fairtrade banners to bring along. On the match day before the banana-eating the Wanderers first team warmed up wearing Fairtrade t-shirts.

The whole event showed great partnership with Bolton Wanderers – with two articles in the programme about Fairtrade over the Fortnight – and gained a great deal of local media coverage.

Prize: £500
Runner Up: Fairtrade Lingfield & Dormansland
The judges were impressed with the proportion of local residents that Fairtrade Lingfield & Dormansland managed to get involved in their banana eating. Over 1,200 people in an area with a population of 7,500 participated in Go Bananas for Fairtrade!
1,000 cleverly sourced free Fairtrade bananas were distributed to the local primary school and National Centre for Young People with Epilepsy, gaining excellent press coverage and the group also engaged with a host of community organisations including the WI, the running club, the walking club and youth club. 
Prize: £400
Best Fairtrade Fortnight Image

Winner: Simon Kimber
The judges felt that this image best captured the energy, spirit and fun of Fairtrade Fortnight. 
Prize: £250 photo equipment 
Runner Up: St Cyres School
The sheer numbers in this picture and the bananas flying through the air really sum up the Go Bananas for Fairtrade action.
Prize: £100 photo equipment
