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Well George, thank you very much for that introduction, I think. Henry Kissinger was once introduced with the phrase; “This is a man who needs no introduction”, and he said “You’re quite right, I need no introduction, but none enjoys one more than I do”. And I must say you’ve just completely re-written my speech for me because my brief was to talk about a slightly different thing, mainly Fairtrade, but I’m very happy to talk about DfID and our delicious ring-fenced budget as well. So I’ll try and marry the two with a little bit of ad-libbing. But I have to say I am absolutely thrilled to be able to talk to you today and to see so many Fairtrade supporters gathered. And as you’ve teed me up so nicely George, I should also introduce myself as the Minister for International Development. 

Well, I was deciding which of a variety of Fairtrade products I should bring today to show my support….. the boxer shorts are a state secret [these were mentioned in George Alagiah’s introduction] but those net curtains have been twitching for a very long time. So, I’ve no doubt, the way my life normally goes you’ll probably end up seeing it on You Tube within a week anyway so, I have, however, brought a wonderful packet of Fairtrade brazil cookies but I drew the line at ministerial nuts, I can tell you. 

I have to say, I’m loving being an International Development Minister. I wasn’t expecting it, but when this serendipitous coalition was put together the Prime Minister phoned me and said; “Alan, I’d like you to be number two at DfID”, and I said; ‘Oh I hadn’t thought about that, but if I might say so, Prime Minister, I think that’s inspired!”. And I meant it, what’s amazing. And I’m absolutely loving it, because I think the department does so much that is good and I think, in many respects, we are leading the world. As you said, George, we have a ring-fenced budget and this comes under a bit of attack, but why should we make the world’s poorest people suffer, just because bankers and governments in the past have been so useless.

It’s a cross party thing, this and that’s good, too. And the fact that Britain is the first country in the world to commit to spend 0.7% from 2013, is something of which we should be enormously proud. So, I don’t hold back for a second in saying that what we are doing is right and to those who say that we should not have a ring fenced budget, let’s remember that it’s only for the official aid bit; it’s not for all the other bits of the DfID budget’s administration. I am prepared to give a very, very robust political defence in reply.

But it means, we’re never going to secure good public support for that budget unless we can show that we’re achieving value for money, and so that’s why, George, we are having very rigorous reviews of out bilateral programs, the ones we have directly with countries. And with our multilateral programs, the money we give to the EU, the United Nations, the World Bank, and things like that. 

Because we’ve got to make sure that every pound we spend is well spent, otherwise we will not be able to defend as robustly as we need to the budget we’re given at a time when others are hurting. And I think there are few better examples of how we can assure the public that we’re delivering real results than by supporting Fairtrade; because it directly connects us as consumers with poor producers in the developing world.

Aid saves millions of lives every year. But it can only be a means to and end. Trade and growth must complement aid. Now, both DfID and Fairtrade recognise the vital role that trade has to play in economic growth and development. It’s not just about what we buy in the shops, it’s about many factors besides. So, to maximise the potential development and poverty reduction impact; in other words, to make trade fair, producers in developing countries need access to markets.

All of us here want to ensure that improved market access also creates new opportunities for poor people, and that small and disadvantaged producers are paid a fair price for their products. Now, I know from the number of letters received by my department, that there’s enormous interest amongst the UK public, and particularly amongst young people, in marking sure that producers and workers in some of the poorest countries can get that fair deal. For example; and I know this is dear to your hearts; the removal of all trade distortion in cotton would increase the welfare of African farmers by about $300 million a year, raising the incomes of West African farmers by 40%. Now, the UK is currently leading the world in driving Fairtrade, and I think the incredible success of Fairtrade in the UK, is testament to your hard work. Since Fairtrade Fortnight 2009, recognition by people everywhere of the FAIRTRADE Mark, and in understanding how shopping choices affect the poorest, has actually hit 74%. So many brands would be jealous of that percentage. Some 11.5 million UK shoppers reported buying Fairtrade products as a direct result of your campaigning during that fortnight. And what a great deal of choice the Fairtrade shopper now has; from coffee and chocolate… They put this in my speech and I’m just going to say it… to nuts and to knickers. And the next sentence could be taken as a non sequitur, but it’s not meant to be, every purchase we make, is a vote for the world we want to see. Now since the launch of Fairtrade olive oil, for instance, it’s a world where Palestinian olive farmers can actually overcome the barriers of conflict, they can reach global markets, they can get a fair price, and they can invest in the future. So with the support of the UK ethical trading company Zaytoun who I’ve just been talking to upstairs, and I’m please to say I bought some of the bottles, UK sales of Fairtrade olive oil have exceeded £200,000 with over 70% of this going to Palestinian producers and co-operatives.

Now, I am proud to be the MP for Rutland and Melton, and even prouder that both have had Fairtrade status since 2007. As a small county, hundreds of miles from the nearest developing country, Rutland is a prime example of Fairtrade empowering members of the public to make a contribution, however small, to improving the lives of the poor. A wise person once said that; if you think you’re too small to make a difference, you’ve obviously never spent the night in a room with a mosquito. Fairtrade is playing a crucial role in engaging businesses more directly with their supply chains, enabling them to see the social and environmental impacts of their buying decisions. And consumer demands of better deals for the poor has meant that more companies will take the risk and guarantee the Fairtrade minimum price even when markets drop. 

Now, there’s been much excitement recently about big companies large scale commitment to Fairtrade. Companies like Cadbury Kraft, Tate & Lyle, Sainsbury’s and Starbucks, are increasing Fairtrade potential to drive development by generating better returns for poor people. Tribute must be paid to all the small and medium enterprises and dedicated Fairtrade companies who have blazed the trail for ethical business for many years and continue to do so today; leading the way for big company engagement.

Fairtrade has shown its ability to deliver results, it’s a great example of partnership between consumers, producers, businesses, NGOs and governments delivering more value into developing countries and ensuring that trade contributes to improving education, health and employment, in those countries. Now Harriet and colleagues came to see me the other day, and it was one of those meetings which was a real pleasure. I’ve had 20 years in international business, and I’d like to think that you cannot pull the wool over my eyes. And I’ve sensed that some people just remain a little bit sceptical about the real, practical justification for the whole Fairtrade concept. So let them hear it from me today, from a source they simply cannot challenge on these business terms, I say this; don’t scoff at Fairtrade. Those who sneer at Fairtrade and think it’s some sort of soppy, do-gooding trendy left-wing notion; are completely wrong. It is a robust economic model which delivers direct benefits to some of the world’s poorest people. It injects fairness and sensible economics into business communities in poor countries. And it rewards hard work and quality produce, with a fair price. And everyone should support it. 

So DfID will support Fairtrade’s ambitious plans to expand, through our program partnership arrangement with Fairtrade Labelling Organisations, so that by 2013 even more Fairtrade products will be on the shelves, and twice the number of farmers, workers and their families will receive the benefits of Fairtrade. We look forward to continuing our partnership with you, and making it more productive than ever.

So let me leave you with a thought at the end of your hard day. If you ever feel in doubt about what you’re achieving, remember the words of this ten year old; “Without Fairtrade, children my age and even younger than that are working, for instance cutting down bananas with big machetes and picking coffee beans. To be honest, children in any country shouldn’t work at all. I think you should get more Fairtrade things in supermarkets, I think this because me and my class [we’ll forgive her grammar] have been watching some videos and I can’t tell you how angry we all are”.

So on the back of her initial anger, let all of us be determined to spread the word of Fairtrade and us be determined in our own actions and decisions to make it grow further so as to extend ever more fairness and practical support to the world’s poorest. Thank you.

