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A summary of the main discussion points from the fourth Campaigner Advisory Group meeting. To contact the CAG please email: campaigneradvisorygroup@fairtrade.org.uk. 
-The 2011 Fairtrade Supporter conference will be held at Aston University in Birmingham on 15 October. 

-Harriet Lamb updated the CAG from the latest FF board meeting, with the headline news that Fairtrade campaigning experience will be an explicit requirement for the trustee position being advertised imminently. 

-Sales figures grew 40% to £1.17bn in 2010, a great success, but the Fairtrade Foundation shares the concerns of campaigners that some of the pioneering Fairtrade companies had a difficult year.The CAG will look at ways the campaigns network could connect with and support these important Fairtrade Organisations. 

- Fairtrade Fortnight was reviewed, with the general feeling that the bunting activity was a huge success, engaging many parts of the community and importantly delivering a trade justice campaign message that lives on after the fortnight. It was however a victim of its own success as bunting supplies ran out, meaning not all groups got packs. 
-A discussion on the future of Fairtrade Fortnight followed, asking whether it is still delivering its aims, and what could we do instead, if it didn’t exist. The consensus was that it is a huge advantage to have a time in people’s diaries to focus their energy, and it becomes embedded in to the calendar of communities. This shouldn’t be squandered, and despite efforts to find another (warmer) time of the year, none are feasible, because of other charity events, and schools participation. 

-A review of the CAG one year in recognised the long journey necessary to make the Fairtrade Foundation more democratic and accountable to the grassroots movement. The CAG has however, already progressed the issue through the FF board, as well as significantly raising the profile of the campaigns network in every day, and major decision making throughout the organisation. 

-The environment and climate change are major areas of work for the Fairtrade movement, with examples currently being gathered of how Fairtrade is helping producers adapt to climate change, and how it can do more. Some of this work will lead in to new materials for campaigners, to communicate the contribution of Fairtrade to sustainability, and weave the two subjects together. 

-The goal 2/renewal survey results are available online, and an insert to the  Fairtrade Towns action guide reflecting the changes is currently being drafted. Groups with overdue renewals, or out of date contacts shortly to be contacted with reminders, and to find out what support can be offered by FF to any struggling groups. 

-We will continue to lobby MEPs on the Great Cotton Stitch Up campaign till June, when the EU Agriculture Committee presents their reform on CAP reform to the European Parliament. There’s an opportunity to put pressure on President Obama during his UK visit in May - Traidcraft will lead work on this. 

-The first five new personalised campaigner materials templates  - a window sticker, pull-up banner design, postcard, certificate/pledge form and 3 fold leaflet  - will be available online for groups to personalise  from early May. 
