[image: image1.jpg]FAIRTRADE
et FOUNDATION



 3rd Floor, Ibex House

42 - 47 Minories 

London EC3N 1DY

T: +44 (0)20 7405 5942 

F: +44 (0)20 7977 0101  

www.fairtrade.org.uk  




Complete and return to renew your Fairtrade status!

Gaining Fairtrade University or College status is a fantastic achievement, but is just the start of a Fairtrade University or College’s ongoing commitment. 

A copy of this form should be completed and returned to us accompanied by supporting evidence one year after getting your first certificate from the Fairtrade Foundation and then every second year to show the continuing progress towards each goal, and enable us to best support your ongoing work raising awareness of Fairtrade.
Please email it with your supporting evidence to volunteer.university@fairtrade.org.uk. You can also post hard copy supporting evidence to: Fairtrade Universities and Colleges, Fairtrade Foundation, 3rd Floor, Ibex House, 42-47 Minories, London EC3N 1DY. 

NB: Please check the Fairtrade Foundation website to ensure you have the most up to date version of this form, goal information and supporting document expectations. 


	Name of University/College:  
	

	Contact name:
	

	Position of contact:
	

	Address:
	

	Telephone:
	

	E-mail address:
	

	Total number of students enrolled:

	

	Date of submission:

	


Goal 1: The Student Union (SU) and the University/College authorities sign a Fairtrade policy. Annual review of policy to deepen the university/college commitment.
How has the policy been maintained? Has anything been added to the policy following review? How is the Students’ Union implementing the policy? How is the University/College Authority implementing the policy? Please include a copy of the latest policy. 
Actions taken: 
Result: Goal Maintained or Not

Comments and further appropriate actions:

TO BE COMPLETED by the FAIRTRADE FOUNDATION
Goal 2: Fairtrade products including food and cotton are made available for sale in all campus shops. The availability and use of Fairtrade products throughout the university/college increases year on year. The university/college and Student Union commits to sourcing Fairtrade cotton products in their purchasing (for example staff uniforms, course wear and merchandise)
Is there a wider variety of products now on offer? What new products have you investigated bringing on to campus? What Fairtrade cotton products have been purchased by the university/college/SU? How are Fairtrade products promoted at the point of sale?
Date achieved:

Details: please list all outlets on campus that sell directly to staff or students, including canteens and coffee shops; indicate who they are run/catered by and give details of all Fairtrade products on offer with brands and, where possible, sales figures (N.B. complimentary offerings such as conference catering should be listed in Goal 3).
Example:
	Outlet
	Caterer
	Product
	Brand
	Supplier
	Retail Price
	Sales 08/09
	Sales 09/10

	SU shop
	SU
	Hoodies
	Epona
	Epona
	£20
	1,258
	1,821

	
	
	Chocolate bars
	Divine
	
	£1.60
	23,546
	26,002

	
	
	Wine
	Co-op
	
	
	
	

	SU cafe
	Compass (contract caterer)
	Brazil nut cookies
	Traidcraft
	Traidcraft
	£1.10
	556
	623

	
	
	Chocolate buttons
	Cadburys
	
	
	
	

	
	
	Cola
	Ubuntu
	
	
	
	

	The Bar
	Fresh (in-house)
	Coffee
	CafeDirect
	County Supplies Ltd
	
	
	

	
	
	Orange juice
	Fair
	
	
	
	

	
	
	Red wine
	Stellar
	Vinos
	
	
	

	Buttery
	Catering Dept
	Rice
	Acopagro
	
	
	
	

	
	
	Sugar
	Tate&Lyle
	P&Q plc
	
	
	

	
	
	
	
	
	
	
	etc


Any other progress or achievements:

Actions taken e.g. new products trialled, change of staff uniform to Fairtrade cotton etc:

Result: Goal Maintained or Not

Comments and further appropriate actions:

TO BE COMPLETED by the FAIRTRADE FOUNDATION

Goal 3:  Fairtrade products are served at all meetings and events hosted by the University /College and the Student Union (or equivalent), including internal management meetings. Tea, coffee and sugar to be served as standard with other Fairtrade products being introduced (e.g. biscuits and juice) where possible.
 What further steps has the university/college taken to make Fairtrade products more widely available in meetings? Are Fairtrade products served in conferences? Are Fairtrade juices, wine, fresh fruit and snacks available? Are all departments using Fairtrade tea and coffee?
Date achieved:

Details: please list all regular meetings and major events with complimentary offerings, indicating who they are hosted and catered by; and give details of all Fairtrade products on offer with brands. (N.B. point of sale offerings such as canteen meal should be listed in Goal 2).
Example:
	Host
	Caterer
	Meetings/Events
	Product
	Brand
	Supplier

	SU offices
	SU
	Student Council meetings, sub- group meetings
	Coffee
	Peros
	Blake&Co

	
	
	
	Tea
	Co-op
	

	
	
	
	Ginger biscuits
	Traidcraft
	

	Senate House
	Brown’s (contract caterer)
	All central university meetings including Vice-chancellor’s committee
	Coffee
	Traidcraft
	

	Science Faculty
	In-house
	Departmental meetings, seminars
	Tea
	
	Co-op shop

	
	
	
	Hot chocolate
	Divine
	

	Conferencing
	Host (conference facility)
	In-room facilities, conference meals
	Teabags
	Clipper
	Simply Foods Ltd

	Catering
	Fresh (in-house team)
	Lecture theatre (workshops etc.)
	Coffee
	CafeDirect
	

	
	
	
	Sugar sticks
	Cafeology
	

	
	
	
	
	
	etc


Any other progress or achievements:

Result: Goal Maintained or Not

Comments and further appropriate actions:

TO BE COMPLETED by the FAIRTRADE FOUNDATION

Goal 4: Campaigns are run on campus to increase the understanding of Fairtrade and consumption of Fairtrade products. This should include student events, actions and trade justice awareness raising as well as integrating Fairtrade in to subject teaching where appropriate and using a social media group for your campaign (i.e. facebook, twitter)

What additional events have been organised over the past year? What press/media coverage has been achieved? Please include as many photos and examples of coverage as possible. Has teaching on Fairtrade been incorporated in to any courses? Have you used a social media tool to promote your activities?
Date achieved:

Calendar of events
Example

	Date
	Event
	Students/staff attended
	Description/aims

	22/09/2008
	Fresher’s stall
	500 (approx.)
	Stall at Fresher’s fair with info on Fairtrade, tastings and chance to join Fairtrade society/steering group. Fairtrade goodie bags containing information and free samples given out to 500 students. Photos attached.

	15/11/2008
	Debating society: Fair trade vs Free trade
	50
	Debating society event on Fairtrade featuring students and academics from business and economics depts. Copy of poster advert attached.

	10/12/2008

17/12/2008
	Christmas market
	200
	Gifts stall at the annual Christmas market in the Student Union selling Fairtrade chocolate, Fairtrade beauty products, nuts and some Fair trade craft gifts from Traidcraft. Advertised on website- e-flyer copy attached.

	23/02/2009
	Fairtrade quiz night in SU bar
	60
	Our weekly quiz night took on a Fairtrade theme, with rounds dedicated to trade justice and international themes. Fairtrade wines, beers and juices were on sale and the winners took home a hamper of Fairtrade products. A copy of the quiz is attached.

	25/02/2009
	Unfair football match
	50
	An unfair football match took place between students and staff, wearing Fairtrade cotton kits, and using a Fairtrade football. The referee was biased towards the staff team, who ran out 16-1 winners, to show the injustice of world trade! Team photos attached. 

	27/02/2009
	Fairtrade fashion show 
	100
	Students organised a fashion show with clothes made from Fairtrade cotton on display from a variety of companies as well as clothes designed by Fashion design students. Cocktails made with Fairtrade juice, cola and spirits were also available! Photos and review from student magazine attached.

	etc
	etc
	etc
	etc


Further details (Please give details of special events or promotions and attach copies of any relevant articles and images):

Any other progress or achievements (e.g. Fairtrade teaching in courses, collaboration with other Fairtrade campaign groups, other creative campaigning): 

Result: Goal Maintained or Not

Comments and further appropriate actions:

TO BE COMPLETED by the FAIRTRADE FOUNDATION
Goal 5: A Fairtrade Steering Group is established, with representatives from the student body, University/College staff and catering or procurement department. 

How often has the group met over the past year? How have they maintained the work? Please include 2 sets of minutes and an up to date list of steering group members and contact details. Tick the e-news column to add group members to our mailing list. 
	Name
	University position
	Steering group role
	Contact details
	Key contact? (detail)
	E-news

	Joe Blogs
	Head of Catering
	Chair
	Tel/email
	Yes – catering rep
	

	Jane Blogs
	Student (2nd year)
	Events working group
	Tel/email
	Yes – student rep
	

	etc
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	
	
	
	
	
	


Any other progress or achievements: 
Future plans (Please identify any future plans and areas that you would like to focus on for the next year):

Result: Goal Maintained or Not

Comments and further appropriate actions:

TO BE COMPLETED by the FAIRTRADE FOUNDATION

This form should be signed by three members of the steering group, including a student, catering/shop, and university/college representative. 


1. Student rep
2. Catering dept rep
3. University/College rep
Signed:







Name:







Position:







Date:







If this document is submitted in electronic format it can be deemed signed by the names detailed above.
Notes:
* When referring to Fairtrade University / College status, Fairtrade products (i.e. products which carry the FAIRTRADE Mark) and Fairtrade in any context relating to the Fairtrade Foundation, Fairtrade should always be written as one word with a capital ‘F’. 



FAIRTRADE UNIVERSITY / COLLEGE STATUS RENEWAL FORM








Remember the FAIRTRADE Mark is your only guarantee of independent certification. Please be wary of companies claiming to provide “Fair Trade” or “ethically traded” foods that do not carry the FAIRTRADE Mark. 

Contact us if you need further clarification. 020 7405 5942
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