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Campaigning during the Covid-19 Pandemic

In the text box, tell us about any barriers to campaigning that currently 
exist at your institution…  
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• Lobbying (university senior management, businesses, 
government etc .)

• Mass mobilisation (e.g. signing a petition)

• Influencing behaviour (e.g. changing purchasing habits )

• Increasing awareness 

Campaigning is about change
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Who: Who are you reaching, whose support do you need, who are the key 
stakeholders?

What and why: What is the focus of your campaign and why is it important to 
your students/staff/wider community?

How: What channels/resources will you use, how will you make people 
aware, and how will you mobilise them to take action if relevant?

Outcome: What positive outcomes might come as a result of the campaign?
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Over to you! 

In the text box, tell us about any events or campaigns you have worked 
on at your university or college as part of the award… 
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• Announced in J une 2020

• Nestle have sourced Fairtrade cocoa and 
sugar for KitKat since 2010 

• 25,000 Fairtrade farmers affected

• The Ivorian Fair Trade Network (RIC E) spoke 
on behalf of affected farmers

• Farmers raised concerns about livelihoods 
asking Nestle to keep Kit Kats Fairtrade

• 50%  drop in amount of Fairtrade Premium

Where does the power lie in conventional trade?
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Fairtrade is a vibrant movement reaching 1.5 million people with thousands of 
communities campaigning for Fairtrade and promoting Fairtrade products.
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Fairtrade Fortnight 2021 22 February – 7 March  

What’s the problem? Small holder farmers in the global 

south are disproportionately affected by climate change, 

and low incomes further contribute to environmental 

degradation. Farmers can’t address the climate crisis if 

they can’t afford basic human rights like a nutritious diet, 

children’s education or healthcare.

What’s the solution? Fairtrade ensures farmers receive 

fairer prices so they are better able to invest in adapting 

to climate challenges and protecting the environment 

around them. 

What’s our objective? Build public understanding of the 

role Fairtrade plays in addressing the climate crisis.
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• Stay in touch via newsletter and email

• Digital campaigns guide launching first 
week of December 

• Join the Fairtrade University Network Group 
– email J.E.Williamson@mdx.ac.uk

• Log your impact! 

mailto:J.E.Williamson@mdx.ac.uk
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Thank you!

In the text box, tell us what webinars you would like to see next from 
the Fairtrade University and College Award Team… 



Claire Arnott

Education Campaigns Officer

claire.arnott@fairtrade.org.uk

Aqeel Kapasi

Senior Project Manager – Ethical Supply Chains

aqeel.kapasi@sos-uk.org

Any Questions?

mailto:claire.arnott@fairtrade.org.uk
mailto:aqeel.kapasi@sos-uk.org

