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FAIRTRADE

Keep your promise to farmers:
Fairtrade partner businesses call
on world governments at COP26

As businesses sourcing from Fairtrade farmers, we see the climate crisis hitting the people in our supply chains
disproportionately hard. Increasingly volatile and extreme weather is damaging crops and harming livelihoods in
farming communities, making it harder to grow the goods our customers rely on.

This is an emergency. Unless we clamp down hard on global emissions and support farmers in low- and middle-
income countries to build resilience, all of us will suffer, from farmers to consumers. As businesses, we urge world
governments to listen to the voices of farmers - the people who grow our food and other essential goods - as they
call for urgent action at COP26. We welcome the open letter from the representatives of 1.8 million Fairtrade farmers
and workers across the world and urge governments to respond in full.

Governments must set ambitious, science-based rules and targets that do not allow unscrupulous businesses to
ignore the damage they are causing to the planet, and which encourage responsible businesses to do more.

Business too must take a lead. We commit ourselves to the following action in our international supply chains, and
call on other businesses to do likewise.

¢ We promise to pay fair prices to producers - farmers and workers should not have to choose between tackling
poverty and building resilience to the climate crisis. Our Fairtrade commitments are critical to achieving this.

¢ We promise to be long-term partners with farming communities, listening to the experience of farmers, sharing
our expertise and investing in the urgent transitions farmers need. \We back a shift in food production and
supply, to one that is resilient to the changing climate, including backing nature-based solutions. We will support
farmers as we work together to cut the emissions embedded throughout our supply chains.

e We promise to ‘know and show’ our climate impact, by measuring carbon emissions embedded in our supply
chains, assessing the climate risks faced at farm level, and publishing the results. We want to raise awareness
about the challenges, the practical solutions, and the need for others to raise their game.

e Finally, we promise to speak out, calling in public and private for governments to set and deliver ambitious
targets for emissions reductions and climate finance that puts farmers and workers first.



D —

Lewfey’s

Carrying Your
Brand Responsibly

Dave Rappaport Jason Doyle Daya Singh John Steel

Global Social Mission Officer Managing Director Managing Director CEO

cOoO
® ® m .
CLIPPER 7 F

NATURAL, FAIR & DELICIOUS OLI o p 5 & E““Al

V( @] K
=B aricrticrs = hean EXGHANGE
Bryan Martins Aracely Van Dine Jo Whitfield Katie Colvin Leif Rawson-Ahern

Marketing & Category Director Sales Executive CEO of Co-op Food Head of marketing Vice President

JOHN LEWIS

== GREGGS PARTNERSHIP MALAU’

Liberation

Always Fresh. Always Tasty: JOHN LEWIS WAITROSE COFFEER 600D FROM THE GROUND UP

Malcolm Copland Marija Rompani Mark Overly Dan Binks

Commercial Director Director of Sustainability President Managing Director
and Ethics

/MA

MATTHEW NAVITAS® PEOPLE TREE
ALGIE ORGANICS
Ewan Reid Paul Willgoss Zach Adelman Ruth Valiant Paul Schoenmakers
Managing Director Director of Food CEO & Founder Technical and Head of Impact

Technology Development Manager




