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WELCOME T0 THE 2022 CAMPAIGN TOOLKIT O
e

We're so excited that you're interested in taking part in Fairtrade Fortnight 2022. Following on from its success last year, the
Choose The World You Want festival is back! This toolkit* provides information, resources and assets so that you can get
involved with the campaign. In this toolkit, you'll find:

A refresher on the Fairtrade Fortnight campaign
Inspiration for how you could activate this year
The asset library

Guidance on how best to use this year’s assets
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Links to view and download the assets

Let’s build on the momentum of Fairtrade Fortnight 2021 and COP26. Together, we make a huge impact on consumers, their
awareness and shopping habits.

*This toolkit is provided to our commercial partners who want to support our Fairtrade Fortnight 2022 campaign. However, specific events or arrangements may require an

agreement so please contact commercial@fairtrade.org.uk to discuss further. -
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WHY FAIRTRADE FORTNIGHT?

There are still many farmers and workers growing
the food we eat every day who do not earn enough
to feed their families, invest in their community
or build resilience against health and climate
shocks.

Fairtrade Fortnight is the time when the Fairtrade
movement comes together to show support.

Farmers, campaigners, supporters, shoppers, civil
society, commercial partners and the Fairtrade
Foundation work together to shine a light on the
problems farmers still face, and how we can all be
part of the solution by choosing Fairtrade.
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Fairtrade Fortnight 2022's Choose The World
You Want festival will continue to amplify the
voices of farmers and workers, the steps they
are already taking to fight the climate crisis, and
highlight the role of businesses,

shoppers, governments and citizens in
supporting them to win the fairer future that we all
know they deserve.
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DRIVING HOME THE MESSAGE: NO CLIMATE JUSTIGE WITHOUT TRADE JUSTICE .

FAIRTRADE

2022 OBJECTIVE ———1> Continue to build public visibility and understanding of the role

Fairtrade plays in addressing the climate crisis.

It’s not too late to tackle the climate crisis. Support Fairtrade; with higher incomes, farmers and
workers can protect the environment and adapt to a changing climate.

The climate crisis is the biggest threat to the livelihoods of millions of small-scale farmers and
MESSAGES workers in low-income countries worldwide. Join the Choose The World You Want festival this
Fairtrade Fortnight and hear from those on the frontline.

Farmers need better incomes and financial support to adapt to events like changing weather
patterns, rebuild after storms and adopt eco-friendly farming to ensure a low-carbon economy.

CAI_I_ Tu Choose Fairtrade to get more money to those on P
> the frontline of the climate crisis. gl | — CHOOSE THE WORLD YOU WANT
AchoN Join us this Fairtrade Fortnight and choose to act e/ = CHOOSE FAIRTRADE

for climate justice. Choose the world you want.
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WHY YOU SHOULD GET INVOLVED AND HOW O
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Promoting your Fairtrade products during Fairtrade Fortnight can boost sales, reach new customers, drive
more impact for your supply chain, create positive brand associations and generate media coverage!
Use this inspiration hub to explore some great ways to get involved.

HOST AN EVENT IN-STORE
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7 FAIRTRADE FORTNIGHT :
27™ FEBRUARY 23 February 7:30 pm | Instagram
FAIRTRADE X CO-OP WINE TASTING WITH HOSTS
JULES VON HEP AND SARAH POWELL
= Webinars or panel discussions Share on social media = Point of Sale posters, till screens
= Workshops or masterclass events Competitions and promotions and promotional materials
=  Q&A with a producer Collaborate with local press = In-store magazine/newspaper
= Fairtrade Partnership Quiz Blog and newsletter articles content
=  Employee engagement: Fairtrade Publish Fairtrade recipes = In-store offers and promotions
film screening, private Q&A event Highlight your online events, = Employee engagement

quizzes, webinars, panel
discussions



https://www.fairtrade.org.uk/choose-the-world-you-want/foodie-tent/
https://www.fairtrade.org.uk/choose-the-world-you-want/foodie-tent/
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1 Host an event

Online
Farmers, workers and commodities — content
2 - Climate change — content
Campaign hero graphics
Lockup graphics

In-store
3 - Posters
Till screens

4 Fairtrade Brand Guidelines

5 Usage and disclaimers
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HOST A FAIRTRADE FORTNIGHT EVENT O
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Whether you're thinking of hosting a webinar, workshop or masterclass event, we’ve created a range of different
tools to support. To learn exactly how to use them, be sure to check out the Brand Guidelines and the usage
section of this document.
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VIRTUAL EVENT BACKGROUNDS HOST SCRIPT SUPPORTING IMAGERY
These images can be added to We’ve produced a quick two- A range of different imagery you
participants' backgrounds during minute script you can use to  can use on invites and social

virtual calls. introduce your event. posts to promote your events.



https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/EsIkFmeLew5Ast71QDIruxYBrSQU03UL3q2NK_QnH3zemQ?e=I0cwr2
https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/EkQLTg75D4RKlbUbZRRFNA4B183AntxqpHnPMYweSG0jzQ?e=tLX0qu

ONLINE: TALK ABOUT FAIRTRADE, PRODUCERS AND CLIMATE O
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We've collected a range of images, videos and
farmer stories. You can use a selection of these to help tell o

the Fairtrade story this Fairtrade Fortnight.

FAIRTRADE MULTI-COMMODITY CONTENT /V
There are some great non-commodity specific assets that give a

great overview of Fairtrade and explain more about farmers on the e
frontline of the climate crisis. fairtradeu Choosing Fairtrade is about soci

It's about choosing to sy
choosing climate resili
have least contributed

pport farmers,
ence for the people who
to the climate Crisis.

COMMODITY SPECIFIC CONTENT
Content, stories and quotes from farmers and workers, including Sl

cocoa, coffee, bananas, tea, sugar and flowers. #FairtradeFortnight
l #ChooseTheWoridyouwant

[ #ChooseFairtrade

Choose Fairtrade this



https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/EhVIZeHY039FrW0XNzYEvKUBr0x0ji1q-w6V-avvUNojzw?e=ldBb07

ONLINE: TALK ABOUT FAIRTRADE, PRODUCGERS AND CLIMATE e O
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We’ve created a range of assets you can use online to tell the Fortnight story. That includes designed quote
graphics for social media, suggested social copy and a library of quotes that you can use on materials.
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PRODUCER QUOTE GRAPHICS SUPPORTING COPY FOR SOCIAL POSTS | QUOTE LIBRARY
These images can be used on social Use this copy to support your social We've compiled a list of quotes
media to help deliver our Fortnight posts during Fairtrade Fortnight. from Fairtrade producers and

Th diff t col members of the system for you to
message. 1here are direrent colodrs, use in your events, blogs and social

sizes and logo options for each quote. osts.
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https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/EpG2E-0hKklDjU5wuBT_ZcoBVHrZ462y2HDQuD_reg7fTw?e=HfFVsY
https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/Esa6E67XRItNiiddw8GIPKgBcS-zSxLgTPExBclJUZBqeg?e=BqGq4C
https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/Esa6E67XRItNiiddw8GIPKgB967mmNplk5Wse-rLIuYmeQ?e=Uiv2Vb
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CLIMATE BASED FACTS anp SOURCES

Explore a range of materials focused on climate change.
Use them in your social media, at events and in blogs to o
help tell the Fairtrade story this Fairtrade Fortnight. S e
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CLIMATE-BASED FACTS AND SOURCES
A document with a variety of verified climate facts and

16). Climate and Chocolage,

By 2050 actye,
e iy -
Counbies, o CIM3Le conditions yy;

uding India, Brazil 3y

i trig

sources you can use to support your activity. S s e e U #
s &,
BE FAIR WITH YOUR CLIMATE PROMISE GRAPHICS SR ‘
Use these graphics on social media to challenge T ’.%t’&.c....z&ﬂ |
. £ foir U
politicians to act now. e |
ke !
® |



https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/Eu1wyQ-eTRNAgagxW2TG9_UBb_V1KvQELDmMqFRbrvbbkQ?e=Sm3JSa

ONLINE: POST ABOUT FARMERS, WORKERS AND COMMODITIES O
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The assets below are grouped by commodity. You can use these assets online to help tell the Fairtrade story.

COCOA COFFEE BANANAS
Photos and stories directly from cocoa Video, photos and stories directly from Photos and video from producers in the
producers. coffee producers. Dominican Republic.
 Photos and stories from the Short film with Segundo and Hugo « Content on how Fairtrade banana farmers
COAGRICSAL Cooperative, Honduras Guerrero from Peru are responding to climate change in the

* Photos and stories from the Dominican Republic
COAGRICSAL Cooperative, Honduras



https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/Ep6L7hWUbfhJmHLUcAF5y-MB-kAGvATfolO_sHOtVVw7vg?e=nKY946
https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/EkatsPpG3DlJg4Uz0RbNVJcBvg3d6g3RCiq-8d2dhTZhJQ?e=8YuJal
https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/Esg-E1TIUG9DvNu02rcKuQ8B0Fwez0E7vi0hoSDlobdyNw?e=ljrYa9

ONLINE: POST ABOUT FARMERS AND WORKERS G O
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The stories below are grouped by commodity. You can use these online to help tell the Fairtrade story.

Foia

OWERS

FL

TEA
A short video of Patrick Kaberia, Information on climate challenges to Stories from a Fairtrade flower farm
discussing how climate change is sustainable sugar production, sugar including their journey to delivering
affecting tea production in Kenya. trends, and how change is being driven carbon-neutral flowers in Naivasha,

in Fairtrade sugar supply chains. Kenya.



https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/EgeQnzOIQiJHu2fd19b9q2MBm0fBKG0WlwzUAVSVXDoQPA?e=STPfiL
https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/EkptR06e1ENNnz0MiAtHzKMBWhbFa-mdfC0mZVp1XSlwbw?e=BNcuDr
https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/EhTu40NJMvBIhp5NtGomMq0BXO481pZ5vdYNWXwVSAYXWg?e=SZE9yK

ONLINE: FAIRTRADE FORTNIGHT GRAPHICS* O
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CAMPAIGN HERO GRAPHIGS LOCKUP GRAPHIGS
This is our climate-focused campaign We’ve created a set of Fairtrade Fortnight date and ‘Choose The World You
visual. Perhaps you could use it to Want’ lockup graphics for you to use on materials you produce.

signpost followers to your plans for
Fairtrade Fortnight, or to draw attention
to an event you might be hosting!

*To learn exactly how to use them, check out the Brand Guidelines and usage section of this document.
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https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/EoXrY_E9-rtMgCVCDZ9LeXQB-_TtSL7yJUHsACCpEPiq9Q?e=pccDze
https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/EoBd2--IrMtMjYYli3zW-GIBvSuIKK31n5Ot-vEQ3PRbJg?e=idoEKU
https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/EsIkFmeLew5Ast71QDIruxYBrSQU03UL3q2NK_QnH3zemQ?e=cif3J7

IN-STORE: FAIRTRADE CLIMATE GRAPHICS O
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TILL SCREEN GRAPHICS

These visuals can be used at till points to really amplify the Fairtrade
Fortnight campaign across your store.

IN-STORE POSTERS

Use posters in-store to signpost your customers to our Choose The
World You Want festival website and help them learn more about
how choosing Fairtrade can make an impact.



https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/Ehah62L55XJGjSc_UFmqWMQBfsyYxqsvHXB3OEHvDdrgSg?e=YiielN

FAIRTRADE BRAND GUIDELINES @
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FAIRTRADE FORTNIGHT BRAND GUIDELINES

Compliance with the Brand Guidelines is a condition of use
of our brand. The Brand Guidelines summarise the
technical details and how best to use the lockup graphics
and materials.

There'’s also a quick recap on the Fairtrade Foundation HNL

partner artwork approval process. G U| DE |_| N E (
:

Fairtrade Fortnight



https://fairtradeuk.sharepoint.com/:f:/s/FairtradeFortnight2022574/EsIkFmeLew5Ast71QDIruxYBrSQU03UL3q2NK_QnH3zemQ?e=cif3J7

USAGE AND DISCLAIMERS
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Asset rights and usage

In this section, you will find information about the
permitted rights of use in relation to certain materials
shared with you as part of this Fairtrade Fortnight
toolkit ("Materials'). If you do not have a current licence
or other agreement in place with us, your rights of use
may be limited.

By downloading these materials you are accepting the
terms of permitted rights of use of the materials
shared by the Fairtrade Foundation, which may

include:

= Images
= Video

= Data

= Recordings

= |nterviews

Or other forms of information or copyright materials
agreed with the Fairtrade Foundation as Materials
subject to applicable law. Fairtrade Labelling
Organizations International e.V. and/or the Fairtrade
Foundation is the owner or licensee of all intellectual
property rights in the Materials and Lockup Graphics

and any related materials. These works are protected
by copyright and trademark laws around the world. By
accessing the Materials and Lockup Graphics you
agree to the terms set out in this Campaign Toolkit.
You will be responsible for ensuring that any use,
storage and/or processing activity involving any part or
whole of such Materials or Lockup Graphics will be
conducted in a compliant and legal manner. At any
time, the rights to use these Materials can be
withdrawn by the Fairtrade Foundation. All rights are
reserved.

These Materials may be used solely for the following
purposes:

= Promotion of Fairtrade Fortnight via online
channels or print media.

You are permitted to use the Materials until 31 March
2022 (which may be extended in writing unless such
Materials become obsolete or consent is withdrawn).

Use of campaign lockup graphics

Where you have a licence agreement in place with us,
we have created a set of Fairtrade Fortnight 2022 and
'‘Choose the World You Want' lockup graphics for you
to use on Materials you produce to support our
campaign. Where you do not have a current licence
agreement, we grant a limited, non-transferable,

ERODSE THE WORLD O
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irrevocable licence to enable you to use and
reproduce the lockup Graphics and Materials to
support our campaign in compliance with the terms of
this Commercial Toolkit. The use of the lockup
Graphics or Materials are provided on the basis that
you agree to indemnify the Fairtrade Foundation, its
officers, directors, employees from and against any
and all causes of action, third-party claims, liabilities,
actions, costs or damages resulting from improper use
of the lockup graphics or Materials.

Disclaimer

Whilst every care has been taken in the compilation of
this Commercial Toolkit, and every attempt made to
present up-to-date and accurate information, we
cannot guarantee that inaccuracies will not occur.

The Fairtrade Foundation will not be held responsible
for any loss, damage or inconvenience caused as a
result of any inaccuracy or error within the Commercial
Toolkit, any related content or any third-party content.
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WHAT TO DO NEXT... @
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Please share your plans for Fairtrade Fortnight with
commercial@fairtrade.org.uk:

1. Public events — so we can look to promote them on
our festival webpage and socials.

7. Product promos or launches — so we can look to
pitch for additional PR.

3. Offers, competitions or promos — so we can look to BT A g
feature them on the festival offers and prizes Sematl [ THE PLANET OUR HORRS BETTER
Webpage A OTHER’S KEEPER. Y-+ V4 f T e
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/. Fairtrade recipes — so we can look to include them in
our Foodie Tent festival webpage.
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5. Use #FairtradeFortnight and #ChooseFairtrade in
all your online activity so we can track it.

6. Share any marketing or comms materials that
profile Fairtrade at artwork@fairtrade.org.uk, giving us
five days for approval.



mailto:commercial@fairtrade.org.uk
mailto:artwork@fairtrade.org.uk
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fairtrade.org.uk

Fairtrade Foundation,
Unit 5.07, The Loom,
14 Gower's Walk,
London E1 SPY

Tel: +44 (0) 20 7 405 5942
Email: commercial@fairtrade.org.uk
Registered Charity No. 1043886

A company limited by guarantee,
registered in England and Wales No. 2733136
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https://www.facebook.com/FairtradeFoundation/
https://www.instagram.com/fairtradeuk/?hl=en
https://www.linkedin.com/company/the-fairtrade-foundation/
https://twitter.com/FairtradeUK?ref_src=twsrc%5egoogle|twcamp%5eserp|twgr%5eauthor
https://www.youtube.com/user/Fairtradefoundation

