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We're so excited that you're interested in taking
part in Fairtrade Fortnight 2023.

O +

This toolkit* provides information, resources and
assets so that you can get involved with +
the campaign.

*This toolkit is provided to our commercial partners who want to support our Fairtrade Fortnight 2023 campaign. However, any other specific arrangements
or alternative content plans may require an agreement so please contact commercial@fairtrade.org.uk to discuss further.
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Past Partner Activations

@ dvpentesso

e end of

irtradefortright

with a
friends to giv

Cocoa Loco Chocolates and a bouquet of Arena Flowers.

To be in with the chance to win all these Fairtrade goodies

You mus

Wit be checking

View Insights
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@D Uiced by tanyapascual? and 630 others

@

leonrestaurants and fairtradeuk
Original Audio

leonrestaurants @ Fairtrade coffee
makes the world go round @ @

#FairtradeFortnight starts tomorrow. And
you can get exclusive discounts on LEON
Coffee when you join the celebrations.

The Choose The World You Want Festival
2022 has everything from Q&As with
Fairtrade farmers taking on the climate
crisis, to creative crafting sessions and
cookalongs, the festival has something
for everyone.

Here are a few events to look forward to
in the next week. Sign up for all via the
link in our bio. @

oQv A

22 and the winner will be announced at
22, UK entries only. One winner wil be picked at
ndiylesugars's bio for full T&Cs. Giveawsy not

bang! So, with that said we've rallied
ONE fucky winner the chance to

A selection of Clipper Teas, Tate & Lyle Sugars and Coffee Syrups.

omplete all the above points to be in 2 chance to win

2]

B 100pk B 80pk B

Clipper Everyday
Organic Tea

Clipper Fairtrade Pure

23 ")

£3.68 £2.98 £1.30

(£1.18/100g) £1.86/100g)

View the shelf View the shelf

88 Co-op &
2 March 2 1630 @

Wanna know what makes Fairtrade bananas moce a-peeling?

¥ getzadeionnight &

Read more about fartrade o Hitps:

We're bananas about
Fairtrade bananas
@ Pays producers fairly

@ Gives producers a say
in their future

@ Helps to tackle dimate

~
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Clipper Standard

Green Tea 80 TeaBags  Lighter (Design may

Unbleached 100 Tea, vary)

(£1.30/each}

View the shelf

Clipper Micro Lighter
(Design may vary)

£1.00

(€1.00/each)

View the shelf

== GREGGS

each

Aldi UK ©
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Heip s support producers in low income countries so that they can

get a fairer price for their crop, can invest in their communities and
protect the environment @ =F 2

For more ways that we are striving to be
https//bit L

“They are all part of our’
Fairtrade range. g
Buying these means you
are helping to change't
world 4 little bit every day
N ié =
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Cafédirect
@ Yesterday at 11:54 - @

By 2050 as much as 50% of the global surface area currently used for
coffee farming may no longer be suitable due to the changing climate

The Norandino Cooperative who supply beans for our coffee, are
already dealing with the threats that climate change is creating for the
coffee growing world.

Through the work of our farmer-led partner, Producers Direct, the

farmers learn how to adapt to and protect their environment through
the training centre set up at Nornadino.

MENU & ALLERGENS ¢

FINDASHOP  WAYS TO ORDER

CELEBRATE ANOTHER
1ST FOR CO-OP AND
FAIRTRADE

The Us Inssting
convenimnrn wepparten
wfFalrtrads

FAIRTRADE
FOUNDATION

GIFTCARDS GREGGSAPP  FAQS
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Why Fairtrade Fortnight?

Our 2023 campaign highlights the urgent threat to the future of the foods we
love and the livelihoods of the people who grow them. Without our support for
fairer prices today, farmers will find it even harder to tackle the climate and
economic challenges of the future

The current financial crisis is taking a heavy toll on smallholder farmers & workers,
with the costs of fuel, fertiliser and food all increasing beyond affordable levels - if
producers can't earn enough to cover costs or fund climate adaptation work today,
then they won't be available to grow food in the future.

By choosing Fairtrade now, you are taking a stand with farmers and workers
worldwide for fairer incomes, so that they can protect the future of our food.

e
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Key Messages

Our Endangered Foods campaign highlights the urgent threat to the future of the
foods we love and the livelihoods of the people who grow them, as they face the
worst effects of the climate crisis. Without our support for fairer prices today,
farmers will find it even harder to tackle the climate and economic challenges of
the future.

Smallholder farmers simply can't foot the bill for adapting to economic and
climate change on their current incomes. This fortnight and beyond, Fairtrade is
asking shoppers to act now and choose Fairtrade to back the farmers behind
some of our favourite products to ensure they are paid fairly and can keep
farming through this crisis/these tough times.

By choosing Fairtrade now, you're taking a stand with farmers and workers
worldwide for fairer incomes, so they can protect the future of our food.

T T
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Grow sales by building public visibility and understanding of Fairtrade’s
role tackling the climate crisis and the future of food.

Objective

By consumers taking the simple action of choosing Fairtrade, they are

Action protecting the future of our food by supporting farmers on the frontline of
the climate crisis and facing rising costs.

Campaignthemes

Together, we can protect the supply of food now and for future generations to come.
And it needn’t cost the consumer more.
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Why You Should Get Involved and How N

Promoting your Fairtrade products during Fairtrade Fortnight can boost sales, reach new customers, drive more impact for your
supply chain, create positive brand associations and generate media coverage! Use this inspiration hub to explore some great ways
to get involved.

Watrose & Partners ©
¢ " K

CELEBRATE ANOTHER
15T FOR CO-OP AND

Working together to make
the world a er place

Online In-store
* Share content across social media & D2C platforms +  Point of Sale posters, till screens and promotional
* Highlight Fairtrade products through badging, materials
virtual aisles & rewards platforms * In-store magazine/newspaper content
*  Run competitions and promotions * In-store offers and promotions to
* Collaborate with press & influencers engage customers at all price points
* C(Create blog and newsletter articles « Retailer & brand collaborations
*  Publish Fairtrade recipes *+  Employee engagement
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Case Studies &
Other Assets

Online Resources
e [n-store Resources
 Fairtrade Brand Guidelines

 Usage & Disclaimers
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Online: Hero Case Studies
Through our recent producer trips, we have gathered stories of the farmers on the frontline of both the climate and cost-of-living
crises. We have developed assets based on these findings which you can use to tell the Fortnight story.
This year, we will focus on a collection of cross-commaodity hero case studies (including social copy and quotes), each focussing on
an individual farmer, the impacts which they currently face and how they are working to enact change:
Saddick Abanga Emilia Debrah Odessa Michelle Grant
Cocoa farmer, Ghana Cocoa farmer, Ghana Coffee farmer, Honduras
A case study exploring A case study focussing on A case study focussing on In progress - to be provided
farmer Saddick Abanga's work  farmer Emilia Debrah's work farmer Odessa Michelle shortly.
to improve his cocoa harvest to improve the productivity of  Grant's work to better
and better manage his land her farm and turn her finances support women coffee
through agro-forestry around with support from her farmers in the face of the
training. Fairtrade co-op. climate and cost-of-living
crises.

Further stories to follow in the coming weeks.

E——= T
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Case Study 1: Saddick Abanga

Cocoa farmer,Ghana o \ ‘\3‘ v
i l‘ /o“»’ /

This case study focuses on farmer Saddick Abanga's
work to improve his cocoa harvest and make better use
of his land through agro-forestry training - an
opportunity made available through his Fairtrade co-
operative.

‘I didn't know | was punishing the land, now because of
this project I've seen the benefits, there are more i Tt b h s R
nutrients in the soil.’ Tt g 5 * the

R TP N future
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https://fairtrade.canto.global/b/TRJD0

O@
FAIRTRADE
FOUNDATION

Case Study 2: Emilia Debrah

Cocoa farmer, Ghana

This case study focuses on the story of Emilia
Debrah, a cocoa farmer who had previously struggled
with debt and was able to turn her finances around
with the support of her Fairtrade co-op.

Emilia received training and support which allowed her
to increase the productivity of her land and become
more self-sufficient, meaning that she can better
manage rising living costs and continue to protect the
future of our cocoa.

" iewpoumiont



https://fairtrade.canto.global/b/TRJD0
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Case Study 3: Odessa Michelle Grant

Coffee farmer, Honduras

This case study focuses on farmer Odessa Michelle
Grant, who is reshaping coffee-growing traditions and
creating opportunities for women through her
Fairtrade co-operative.

In the face of the climate and cost-of-living crises,
these changes are allowing women farmers to gain
more power, independence and financial security e =
. Vil - -
through their work. " the.
: future
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View/Download -
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https://fairtrade.canto.global/b/TRJD0

Case Study 4: In Progress

Banana farmer, Colombia

A study based on the results of the Fairtrade
Foundation's recent Colombia trip, to be uploaded once

finalized.

. 4
+
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Online: Talk About the Future of Our Food

We are currently developing a media-focused report outlining some of the challenges facing the future of our food,
containing:

* (ase studies of staples under threat

* (Consumer survey data

* Narratives and predictions from a futurist/economist

* Fairtrade's impact through better prices, adaptation training and programmes.

You can support and amplify this messaging by talking about the future of the products you sell. A range of
insights and statistics can be found in the Key Facts for Fairtrade Fortnight 2023 resource.

Further reports and information can be found in the Fairtrade Foundation's Policy Briefings and Reports pages

and Fairtrade International's Library platform. _



https://www.fairtrade.org.uk/what-is-fairtrade/policy-briefings-and-reports/
https://www.fairtrade.net/library
https://fairtrade.canto.global/b/TRJD0
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Online: Lockup Graphics

We've created a set of Fairtrade Fortnight date and lockup graphics for you to use on
materials you produce. Check out our brand guidelines on how to use Fairtrade lock-ups.

" Fairtrade ° Fairtrade
Fortnight Fortnight

FAIRTRADE 27 Feb-12 Mar FAIRTRADE 27 Feb-12 Mar



https://fairtrade.canto.global/b/TRJD0
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Online & In-store: Icon Library

We have also made our icon library available for use in Fairtrade/Fairtrade Fortnight materials*. This

library includes icons for commodities, organisational priorities and key social and environmental
impacts.

*These icons may only be used in materials which promote Fairtrade or Fairtrade Fortnight, and are not permitted to be used in non-Fairtrade materials.



https://fairtrade.canto.global/b/TRJD0
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In-store: Poster

\We have created a poster which can be used in-store to tell
the Fortnight story, focussing on Fairtrade coffee farmer
Odessa Michelle Grant, Honduras.

'Climate change is devastating crops we all rely on. But
with Fairtrade, Odessa from Honduras has more power,
more independence and crucially in the climate and cost-
of-living crises, more income. Which means she can keep
the coffee coming for our cups.’

Choose Fairtrade and support
women protecting our coffee

Climate change is devastating crops we
allrely on. But with Fairtrade, Odessa
from Honduras has more power, more.
independence and crucially in the climate
Rk R AR e et

Which means she can keep the coffee

mrrece S fair
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Fairtrade Brand Guidelines

Compliance with our new Brand Guidelines
is a condition for use of our brand.

The Brand Guidelines summarise the
technical details and how best to use the
lockup graphics and materials.

There's also a quick recap on the Fairtrade
Foundation partner artwork approval
process.

BRAND
GUIDELINES

Fairtrade Fortnight 2023

FAIRTRADE
FOUNDATION

\

(@) Fairtrade
Y) Fortnight

FAIRTRADE 27 Feb-12 Mar
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Usage & Disclaimers

Asset rights and usage

In this section, you will find information about the permitted
rights of use in relation to certain materials shared with you
as part of this Fairtrade Fortnight toolkit (‘Materials'). If you

do not have a current licence or other agreement in place
with us, your rights of use may be limited.

By downloading these Materials you are accepting the terms

of permitted rights of use of the materials shared by the
Fairtrade Foundation, which may include:

-Images
-Video
-Data

- Recordings
- Interviews

Or other forms of information or copyright materials agreed

with the Fairtrade Foundation as Materials subject to
applicable law. Fairtrade Labelling Organizations
International e.V. and/or the Fairtrade Foundation is the
owner or licensee of all intellectual property rights in the
Materials and Lockup Graphics and any related materials.

These works are protected by copyright and trademark laws

around the world. By accessing the Materials and Lockup
Graphics you agree to the terms set out in this Campaign
Toolkit. You will be responsible for ensuring that any use,
storage and/or processing activity involving any part or
whole of such Materials or Lockup Graphics will be
conducted in a compliantand legal manner. Atany time,
the rights to use these Materials can be withdrawn by the
Fairtrade Foundation. All rights are reserved.

These Materials may be used solely for the following
purposes:

- Promotion of Fairtrade Fortnight via online channels or
print media.

You are permitted to use the Materials until 31 March 2024
(which may be extended in writing unless such Materials
become obsolete or consent is withdrawn).

Use of campaign lockup graphics

Where you have a licence agreement in place with us, we
have created a set of Fairtrade Fortnight 2023 and 'the future
is fair' lockup graphics for you to use on Materials you produce

FAIRTRADE

to support our campaign. Where you do not have a current
licence agreement, we grant a limited, non-transferable,
irrevocable licence to enable you to use and reproduce the
lockup Graphics and Materials to support our campaign in
compliance with the terms of this Commercial Toolkit. The use
of the lockup Graphics or Materials are provided on the basis
that you agree to indemnify the Fairtrade Foundation, its
officers, directors, employees from and against any and all
causes of action, third-party claims, liabilities, actions, costs or
damages resulting from improper use of the lockup graphics
or Materials.

Disclaimer

Whilst every care has been taken in the compilation of this
Commercial Toolkit, and every attempt made to present up-
to-date and accurate information, we cannot guarantee that
inaccuracies will not occur.

The Fairtrade Foundation excludes liability and will not be
held responsible for any loss, damage or inconvenience caused
as a result of any inaccuracy or error within the Commercial
Toolkit, any related content or any third-party content.

21
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What to do next...

Please share your plans for Fairtrade Fortnight with commercial@fairtrade.org.uk:

* Product promos orlaunches - so we can look to pitch for additional PR.

» Offers, competitions or promos - so we can look to feature them on the festival
offers and prizes webpage.

o Use#FairtradeFortnight and #ChooseFairtrade in all your online activity so we
can trackiit.

» Share any marketing or comms materials that profile Fairtrade at
artwork@fairtrade.org.uk, giving us five days for approval.

R —— T
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fairtrade.org.uk

Fairtrade Foundation,
Unit 5.07, The Loom,
14 Gower's Walk,
London E1 SPY

Tel: +44 (0) 20 7 405 5942
Email: commercial@fairtrade.org.uk
Registered Charity No. 1043886

A company limited by guarantee,
registered in England and Wales No. 2733136
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https://www.facebook.com/FairtradeFoundation/
https://www.instagram.com/fairtradeuk/?hl=en
https://www.linkedin.com/company/the-fairtrade-foundation/
https://twitter.com/FairtradeUK?ref_src=twsrc%5egoogle|twcamp%5eserp|twgr%5eauthor
https://www.youtube.com/user/Fairtradefoundation

